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ABSTRACT 
 

 The research aims to determine motivational speakers' influence on juvenile behaviour. 

Everyone uses the internet nowadays. Everyone uses internet for information, education, 

entertainment, etc. Internet usage by teenagers affects their psychology and behaviour. 

Many social networks give constructive forums for kids, such as YouTube, where 

motivational speakers submit videos to aid them with psychological concerns. Today's 

youngsters face many obstacles due to life's complexity. Technology has taken over 

everything, generating worry, despair, low self-esteem, and low self-confidence, which 

affects their life in many ways. In recent years, social media has been flooded with 

motivational speakers in every sector of life, from physical to mental health. Their tale 

helps individuals take on life's obstacles, elevate their morale, and feel appreciated that 

they are not alone in their fights.  
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INTRODUCTION 
 

 Seeking inspiration from numerous sources is an important part of anyone's life and 

affects their work efficacy. Motivation is the process of modifying an individual's 

behaviour by instilling good vibes and altering his/her worldview. Motivated Motivation 

may be external or internal, depending on whether the source is the individual or someone 

else, such a coach. A person driven by external aspects of motivation may be less successful 

since he/she does tasks for the purpose of reward, but a person driven by internal 

components of motivation may have a higher success rate because his goal is not a tangible 

reward but inner happiness. Almost everyone requires an external or extrinsic source of 

motivation since that's the aim (Akgün, Keskin, & Byrne, 2008; Álvarez, Balaguer, 

Castillo, & Duda, 2009; Ames, 1992).  
 

 A person's self-confidence may be a beneficial or a bad quality, depending on his or 

her personality. When it comes to completing a job, it may either help or hinder 

performance, depending on the activity's degree and needs. Self-efficacy or self-confidence 

may be described as having faith in one's own abilities to accomplish any objective (Feltz 

et al, 2008). There are certain factors which determine the state of anxiety. These factors 

can be personality driven which we use to call the personality traits and these can also be 
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situation driven and the combination of both the factors can possibly increase the level of 

anxiety. Social media usage can also determine the effects and levels of anxiety. The people 

having high level of anxiety can possibly lose control on situations. Stimulation or 

provocation can possibly be a huge factor of shaking anxiety in any individual and its levels 

have different effects on different people’s psychology (Assor, Kaplan, & Roth, 2002; 

Bailin, Case, Coombs, & Daniels, 1999; Bandura, 1982).  
 

 Our younger generation is far more likely to go to motivational slogans and 

motivational speakers on social media, particularly on YouTube, in order to obtain a jolt 

of inspiration and drive. (R Bar-On, 1988; Reuven Bar-On, Jam-on, & Bar-Shavit, 1997; 

R.E. Bar-On & Parker, 2000).  
 

 Getting motivation from any source is crucial element which can convert a good and 

positive thought in an instant action. It can convert a vibrant idea into a successful business 

and can possibly impact people around you. In order to achieve something in life 

motivation is necessary. It is a very important life skill, either it is from some intrinsic 

factors or sources or from some extrinsic source. Every single human being on the earth is 

different and unique from other person and has a purpose to live and that is the very reason 

for which the motivation is necessary in individual’s life. The fact that each individual on 

earth is special and serves a certain function is the driving force behind the significance of 

this topic. For you to be a good steward of your purpose, you need to have the motivation 

to strive for your objectives, which will ultimately make your dreams come true (R Barić, 

2004; Renata Barić & Horga, 2006; Biddle, 2001).  
 

 We are now living in a world where it is an absolute need to get motivated by either 

internal or extrinsic elements of motivation in order to find solutions to the challenges we 

face. It may assist you in presenting the most favorable aspects of yourself to the outside 

world, which, in turn, will have a beneficial effect on your relationships and improve your 

confidence to the point where you can tackle any challenge.  

 

OBJECTIVES 
 

 To examine the role of motivational speakers in changing the perceptions of 

dejected society 

 To examine either motivational speaker motivates the intended audience to 

recognize their potential. 

 To find out if Motivational Speakers have the psychological impact on youth about 

self believe 

 

RESEARCH QUESTIONS 
 

1. What is the role of motivational speakers in changing the perceptions of dejected 

society? 

2. How motivational speaker pushes the intended audience to recognize their 

potential? 

3. How the motivational speakers impact the psychological behavior of youth about 

self believe? 
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LITERATURE REVIEW 
 

 Motivation as an idea was of much notice to psychologists and behavioral scientist in 

the past years. At present, motivation is being extensively trained by all organizations 

as they now see it as imperative in their work sets. 
 

 This reviewed connected literature concerning many features of the subject 

matter (Motivational Techniques and Performance), including motivation definition, deve

lopment and causes of motivation, and the previous and new schools of thought on 

motivation (theories), among others. Motivation means to the forces inside or beyond a 

person that stimulate and sustain their pledge to a particular act (Boddy, 2008). 
 

 Motivation includes a collection of values, sensitivities, beliefs, benefits, and 

movements that are all carefully related. As a result, many methods of motivation can focus 

on cognitive behaviors (such as monitoring and strategy use), non-cognitive planes (such 

as perceptions, attitudes, and beliefs), or both Gottfried (1990) defines academic 

motivation as "enjoyment of school learning characterised by a mastery orientation; 

interest; resolve; task-endogen; and the education of interesting, problematic, and novel 

tasks" (p. 525). 
 

  According to Turner (1995), motivation and cognitive engagement are interchangeable 

terms. Cognitive engagement is defined by Turner as "voluntary applications of high-level 

self-regulated knowledge strategies, such as paying attention, connecting, planning, and 

monitoring" (p. 413)).  
 

 Motivation is mainly meant to help people change the way they act. It is a force that 

makes a person act in a certain way to reach a certain goal. Grant's (2008) study on 

motivation showed that motivation led to things like productivity, presentation, and 

sticking with something (Grant, 2008). 
 

 McCoy (2012) in her session paper performance drew the following topographies of 

motivation a term of carefulness it may vary from others as it is reliant on how a 

specific investigator sees it. She accused that; It is an performance of management. It is a 

continuous procedure. It can be optimistic or destructive. It is goal concerned with and 

compound in countryside. It is an art and not discipline. It is a system or structural 

concerned with. It is unlike from job fulfillment. 
 

 Hitt (2009), causal to motivation was of the view that, here are essentially three groups 

of variables that control motivation at the work setting thus;(a) Characteristics of the 

individual - the first category, are the basis of interior or push services of incentive.  
 

 Bernard and Stoner (2005) propose the following are incentives for staffs: Salary, 

Wages and Situations of Service: To use pays as an effective motivating tool, workers 

bosses must reflect four major mechanisms of salary structures. These are the job rate, 

which tells to the importance the group accords to each job; payment, which inspires 

workers or groups by satisfying them giving to their presentation; individual or unusual 

payments, related with issues such as shortage of specific services or sure groups of 

information experts or librarians, or with long service; and fringe aids such as breaks with 

pay, incomes, and so on. 
 



Impact of Motivational Speaker on Youth’s Behavior 306 

 Motivational utterers can alteration lives with their arguments. Broods and even older 

families in their youths are at their most susceptible stage, anywhere major rotating points 

and challenging changes can occur. They need much stimulus, motivation, and reassurance 

so that they can spread their possible and produce up to be the finest being they can.  
 

 Motivational meetings can aid keep children beached, particularly when they are not 

getting the proper guidance they should be being paid at home. Smooth when they do, 

motivational youth speakers have a sure charisma that lets them to get comprehensive to 

relatives and disturb them the method their own domestic, teachers, and networks cannot. 

(Chintallo & Mahadeo, 2014). 
 

 This will leader the investigators to forestall the scholar’s academic presentation 

(Lamayuru, 2000). Irregularly student’s greeneries study beforehand implementation their 

schoolwork and they started being absent mentally in class. Sometimes study turns 

compulsory for the students instead of desire for them. The heat of knowledge reductions 

as the learner gets mature (Lumsden, 1994). Scholar’s motivation is one of the significant 

factors that show new ways of information to scholars. So many teachings have remained 

led to forecast the association between pupil’s incentive and its imprint on teenager’s 

nonconcrete repetitious.  
 

 The top motivational speakers use their individual facts and life educations to effect 

their spectators to think definitely and not permit fears and misgivings to stop them from 

responsibility what they obligate to do. Private biases, displeasures, pessimism, and 

misgiving work in contradiction of the application of great ideas and sequencers.  
 

 In the light of these, one of the goals of the current study is to evaluate approaches to 

fit enlightening writing videos on YouTube to advance knowledges and presentation of 

theoretical writing by schoolboys.  
 

 Cheng, Liu & Dale (2013) deliberate videos on the network as entertainment-based, 

other investigators classify the stage as approximately based through abilities for teaching 

and life-long knowledge. In fact, outmoded media innards are not new to prime and higher 

education. However, there is a need to recover information by concentrating on the 

consequence of YouTube videocassettes on manipulators and formulate approaches to 

assimilate them best to knowledge.  
 

 Social influencers like (Motivational Speaker) must become documented as a discrete 

social cluster both by connected stations such as YouTube and likewise by businesses in 

search of the best promotion strategies for their products. Social influencers transversely 

all marketplace sections are progressively validation agreements with television activities 

that help them shape their individual brands and promotion them in founding advertising 

contracts and publicizing operations with products; the social influencer in that way 

develops a magnate (Duffy & Hund, 2015). Being a societal influencer can therefore be 

seen as an occupation rather than as a commonplace procurer who generates and dispenses 

content. This development is denoted to as the professionalisation of communal persuasion 

(Fiorella & Brown, 2013). The expansion of social manipulating as a vocation has come 

two-ways: on the one hand, it has been simplified by the YouTube podium, while on the 

other hand, arrow brands have facilitated the social influencers to emerge. The 

monetization of YouTube started when Google procured the display place in 2006. A new 
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ecommerce prototypical was implemented where announcements were familiarized before 

and throughout videos, and revenues from these announcements were collective with the 

inventors of the video (Kim, 2012). 
 

 Consumers are more likely to become sophisticated with stronger discriminating is 

sense. They want to improve their self-image by selecting such brands which have 

significant meanings to their self-concept (Ghani & Kakakhel, 2011).  
 

 To inspire brand optimal behavior of the consumers different celebrities like 

YouTubers, movie stars, singers, actors, sports personalities and other famed person are 

used.  
 

 YouTubers are mostly used to generate approachability and gesture reimbursements to 

others within their social network. In most of the cases they significantly prove reassuring 

probationary and execution of new products and services (Subramani & Rajagopalan, 

2003).  
 

 Motivation appears as the separate replies to and makes for the atmosphere, when the 

discrete or the situation changes, so too does inspiration. This continuing active tourist 

magnetisms serves as a key role for educators. As it is known that achievement motivation 

is flexible, it should not be used as an alliance to sort or provide a pathway to the 

schoolboys. Consortium the alleged “uninterested students” organized and appropriating 

them from the purportedly inspired schoolboys is likely to make worse remaining 

motivational temperaments. More student-centered viewpoint needs to be established that 

will arouse discrete students to accomplish in a precise class and after that recruit the 

schoolboys to get help in recognizing other influencer that might upraise their enthusiasm. 

Inspirations that may contain variations to the contextual or notions of a personality’s 

principles and performances.  
 

 Over the last few decades, the relationship between student views and achievement 

motivation has served to be a main topic of exploration. And from such investigations, 

what has been found carries significant implications for classroom educators. To 

comprehend how beliefs and motivation interrelate, researchers often inspect students’ 

notions of intelligence and the way they understand it is accomplished. Researchers now 

mostly agree “that even though there may be individual differences in biological aptitudes 

for learning certain kinds of things (music, social skills, and so on), most of functional 

intelligence is learnable and hence also teachable (Bransford et al. 2005)”. 

 

METHODOLOGY 
 

 In this section of the study layout and technique will be discussed and application of 

measures in the scientific research which leads towards attaining the concerning required 

data and scientific evidence to carry out the trustworthy assumptions and results. Type and 

description of hypothesis, available sources for the investigator and subjects’ approach, 

place or location of the conclusion of measurements are major supporting elements 

defining the layout and structure of the study.  
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DATA ANALYSIS 

 

Table 1 

What is your Gender? 

  Frequency Percent Valid Percent Cumulative Percent 

Female 99 46.3 46.3 46.3 

Male 115 53.7 53.7 100 

Total 214 100 100  

 

 Table 1 shows that 99 (46.3%) female and 115 (53.7%) male responded to the survey. 

Whereas the total participation was 214.  

 

Graph 1 

 

Graph 2 
 

 
Graph 2 represents the education level of the participant. 
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Graph 3 
 

 
 

Graph 3 represents the participant’s favorite motivational speaker 

 

Table 4 

Motivational speakers change my perspective towards society; 

 Frequency Percent Valid Percent 

Agree 85 39.7 39.7 

Disagree 7 3.3 3.3 

Neutral 41 19.2 19.2 

Strongly Agree 79 36.9 36.9 

Strongly Disagree 2 0.9 0.9 

Total 214 100 100 

 

 The results showed that 85 (39.7.0%) participants agree to the statement, 7 (3.3%) 

disagree, 41 (19.2%) Neutral, 79 (36.9%) strongly agree, while 2 (0.9%) strongly disagreed 

to the statement. 

 

Table 5 

Motivational speakers create change and difference in society. 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 119 55.6 55.6 55.6 

Disagree 8 3.7 3.7 59.3 

Neutral 29 13.6 13.6 72.9 

Strongly Agree 57 26.6 26.6 99.5 

Strongly Disagree 1 0.5 0.5 100 

Total 214 100 100  
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 The results showed that 119 (55.6.0%) participants agree to the statement, 8 (3.7%) 

disagree, 29 (13.6%) Neutral, 57 (26.6%) strongly agree, while 1 (0.5%) strongly disagreed 

to the statement. 

 

Table 6 

Motivational speakers make you feel unique 

  Frequency Percent Valid Percent Cumulative Percent 

Agree 96 44.9 44.9 44.9 

Disagree 13 6.1 6.1 50.9 

Neutral 37 17.3 17.3 68.2 

Strongly Agree 66 30.8 30.8 99.1 

Strongly Disagree 2 .9 .9 100.0 

Total 214 100.0 100.0  

 

 The results showed that 96 (44.9.0%) participants agree to the statement, 13 (6.1%) 

disagree, 37 (17.3%) Neutral, 66 (30.8%) strongly agree, while 2 (0.9%) strongly disagreed 

to the statement. 

 

Table 7 

I believe motivational speakers are good role models 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 103 48.1 48.1 48.1 

Disagree 9 4.2 4.2 52.3 

Neutral 28 13.1 13.1 65.4 

Strongly Agree 69 32.2 32.2 97.7 

Strongly Disagree 5 2.3 2.3 100.0 

Total 214 100.0 100.0  

 

 The results showed that 103 (48.1.0%) participants agree to the statement, 9 (4.2%) 

disagree, 28 (13.1%) Neutral, 69 (32.2%) strongly agree, while 5 (2.3%) strongly disagreed 

to the statement. 

 

Table 8 

I believe motivational speakers help me to endorse self-love 

  Frequency Percent Valid Percent Cumulative Percent 

Agree 93 43.5 43.5 43.5 

Disagree 10 4.7 4.7 48.1 

Neutral 34 15.9 15.9 64.0 

Strongly Agree 72 33.6 33.6 97.7 

Strongly Disagree 5 2.3 2.3 100.0 

Total 214 100.0 100.0  

 

 The results showed that 93 (43.5%) participants agree to the statement, 10 (4.7%) 

disagree, 34 (15.9%) Neutral, 72 (33.6%) strongly agree, while 5 (2.3%) strongly disagreed 

to the statement. 
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Table 9 

I believe motivational speakers help me balance my life; 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 100 46.7 46.7 46.7 

Disagree 10 4.7 4.7 51.4 

Neutral 55 25.7 25.7 77.1 

Strongly Agree 45 21.0 21.0 98.1 

Strongly Disagree 4 1.9 1.9 100.0 

Total 214 100.0 100.0  

 

 The results showed that 100 (46.7%) participants agree to the statement, 10 (4.7%) 

disagree, 55 (25.7%) Neutral, 45 (21.0%) strongly agree, while 4 (1.9%) strongly disagreed 

to the statement. 

 

Table 10 

I think motivational speakers are action orientated; 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 96 44.9 44.9 44.9 

Disagree 7 3.3 3.3 48.1 

Neutral 56 26.2 26.2 74.3 

Strongly Agree 50 23.4 23.4 97.7 

Strongly Disagree 5 2.3 2.3 100.0 

Total 214 100.0 100.0  

 

 The results showed that 96 (44.9%) participants agree to the statement, 7 (3.3%) 

disagree, 56 (26.2%) Neutral, 50 (23.4%) strongly agree, while 5 (2.3%) strongly disagreed 

to the statement. 

 

Table 11 

I think motivational videos injects positivity; 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 101 47.2 47.2 47.2 

Disagree 5 2.3 2.3 49.5 

Neutral 24 11.2 11.2 60.7 

Strongly Agree 81 37.9 37.9 98.6 

Strongly Disagree 3 1.4 1.4 100.0 

Total 214 100.0 100.0  

 

 The results showed that 101 (47.2%) participants agree to the statement, 5 (2.3%) 

disagree, 24 (11.2%) Neutral, 81 (37.9%) strongly agree, while 3 (1.4%) strongly disagreed 

to the statement. 
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Table 12 

I think motivational videos/sessions help to create balance in work and life; 

 Frequency Percent Valid Percent Cumulative Percent 

Agree 104 48.6 48.6 48.6 

Disagree 11 5.1 5.1 53.7 

Neutral 43 20.1 20.1 73.8 

Strongly Agree 52 24.3 24.3 98.1 

Strongly Disagree 4 1.9 1.9 100.0 

Total 214 100.0 100.0  

 
 The results showed that 104 (48.6%) participants agree to the statement, 11 (20.1%) 
disagree, 43 (20.1%) Neutral, 52 (24.3%) strongly agree, while 4 (1.9%) strongly disagreed 
to the statement. 
 

DISCUSSION 
 

 The purpose of this research was to identify the effects of motivational speakers shows 
on youth. In order to carry out research distributed the questionnaire among the selected 
audience in order to identify the frequency of impacts. Majority of the respondents were 
students, and some were working professionals. 
 

 What is the role of motivational speakers in changing the perceptions of dejected 
society? Motivational Speakers usually have tendency due to their communication skills 
to change the perspective of people about viewing the world. They always come up with 
the different perspectives and logics and relate them with known personalities and present 
the idea in such a way that people start thinking about it. This approach help the targeted 
audience to start thinking about their perceived challenges differently and then try to 
convert these challenges into opportunities or can replace complexity with simpler 
approaches. 
 

 How motivational speaker pushes the audience to recognize their potential?  
Since motivational speakers have command over language and they have a lot to relate 
with the situation so they urge the audience to throw away their fears and start recognize 
the hidden potential of themselves and came up with a new approach and a balanced 
version of themselves.  
 

 How the Motivational Speakers impact the psychological behavior of youth about 
self-belief? Motivational speakers helps people to boost the a person’s self-belief. A person 
becomes self-confident once they get to know themselves emotionally, emotional 
intelligence plays vital role in knowing oneself and enhancing self-belief. In self-efficacy 
theory the beliefs become primary. 
 

 How motivational speakers play a role to cope up the fail fear behavior? The 
findings shows that the motivational speakers are very helpful in the journey to cope fail 
fear in a person. It is an irrational and persistent fear of failing.  
 

 What is the impact of communication behavior after self-esteem counseling by the 
motivational speaker? Since self-esteem is the recognition of ones’ own self which boost 
confidence of a person and identify his/her abilities. Motivational speakers and their art of 



Rani and Manzor 313 

storytelling increase the self-esteem of the person to communicate freely. It gives a positive 
attitude towards life and the takes one meets on daily basis. 
 

 When considering the results, the impact can be categorized as greater. The findings 
support that the impact of a communicator can be determined by His/her personality, his 
engaging abilities, his communication skills, and his age difference with the targeted 
audience and the content which he/she is delivering.  
 

 I think it is quite interesting and important to note that this area could, and perhaps was, 
impacted by the motivational speaker’s events itself. 
 

CONCLUSION 
 

 As a result, the findings of this research indicate that certain aspects should be taken 
into account. Motivating the intended audience will be easier if the speaker's topic is age-
appropriate and relevant to the audience's current circumstances. If the motivational 
speaker's message is tailored to the audience's requirements, it will have a long-lasting 
effect. The information presented would have an empathic quality to it. The audience isn't 
interested in the speaker's personal characteristics in this situation. Since the "What" 
portion of content has been satisfying their desire, they wouldn't be concerned with "who 
is speaking," but rather about "what he is saying." 
 

 The fact that they want to learn how to conquer their worries and go over the idea of 
failure is more important to them than simply knowing what age they are. The findings of 
the polls also show that even when the speaker is dull or uninteresting, the listeners' 
attention is focused on the task at hand and they stay attentive. 
 

 However, there are still several issues that need to be addressed in this study. 
Behavioural skills training should include active consideration of young people's 
perspectives. It is clear from the results of this study that further research is needed to better 
understand how young people from other cultures, with varying aptitudes, learning styles, 
and methods, may best go forward in their careers. 
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