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ABSTRACT 
 

 Social media is gaining popularity due to both technological and social changes. The 

platform creates a safe space for discussing today's hot topics. Nowadays, our society's kids 

frequently utilize the internet in their spare time, compromising their social ethics. Thus, 

the main goal of this study is to examine how social media affects young people's behavior. 

The study used a descriptive research design. A total of 344 people were chosen from 
various study levels. The researcher focused on numbers. Each university employed 

stratified probability sampling to identify the student's gender. The researcher will utilize 

questionnaires to gather data. According to (Mugenda and Mugenda, 1999), test and re-test 

methodologies are used to determine instrument reliability. Simple frequencies and 

percentages were used to analyze the data. It combines quantitative data in numerous ways. 

Finally, the results and recommendations are analyzed. The social media phenomenon is 

widespread among Lahore city youths and is one of the significant contributors to the moral 

deterioration in Lahore. 
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INTRODUCTION 
 

 The telephone, invented in 1876, has fascinated a few sociologists since it connects all 

media engagement levels with all levels of social life (Agre, 2005). It can enable many 

types of interpersonal bonding in virtual groups, communities, organizations, and trans 

social networks locally and worldwide (Bachen, 2001). Hans Geser is a sociology professor 

at the University of Zurich in Switzerland (Hans Geser, 1999). Other than sites that were 

not regarded established Hans Geser process in less than sites that were not perceived 

established on face-to-face intercommunication (Geser, 2006). However, according to 

access without structured communication routes (Bahrdt, 1958). These disruptive 

consequences are magnified in model bureaucracies that only allow vertical 
communication. The phone is destabilizing because it facilitates oral communication, the 

earliest form of verbal exchange (Ocansey et al., 2016). A few letters or other written 

documents are needed to rebuild our present moment. It also enables illiterates to 

communicate spatially (Elliot, 1998). This paper contends that mobile phones amplify and 

expand the destabilizing and regressive impact of landline phones. When the author 

returned to Paris in the summer of 2004, he was shocked to see so few bistro patrons 

reading newspapers and so many engrossed in mobile phone chatter (Fortunati, 2002). 
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What does this mean? Does the mobile phone direct people's free time to personal 

engagement, insulating them from new acquaintances in their environment as well as 

signals from the more incredible world? (Lee, 2007). The cellular phone is evolving, and 

its capabilities are expanding, Phone, journal, gaming box, web connector, and even a  

full-fledged PC replacement are now available on smartphones (Agre, 2001). Individuals 
use mobile phones to communicate and receive text, images, data, music, and video  

(Chan-Olmsted, 2005). Cell phones are one of the essential communication technologies 

in society, and their advertising potential is obvious (Roos, (2001). With the development 

of DVRs and TiVo, people can avoid television advertising, forcing advertisers to focus on 

expanding new media and mobile devices (Shashaani L. 1994). Experts predict that mobile 

phones and other wireless gadgets will soon be the most important channel for advertising 

(Lasen, Amparo 2002). Consumer research shows mixed outcomes, with just 13% of cell 

phone users wanting to receive marketing messages even when they have control over 

whether or not to accept them (Bahrdt, 1958). According to Jupiter Media Metrix research, 

nearly half of all mobile phone and PDA users do not want mobile advertising, even if paid 

(Faloutsos, C. 2001). It appears that mobile advertising recipients were more accepting of 

subsequent ads, with only 1% rejecting future messages (Sedan and Dülek, 2019). These 
divergent results highlight the importance of predicting customer attitudes toward mobile 

advertising (Leedy, 2015). The basic thesis of this research is that while mobile users 

dislike mobile advertising, there should be positive moderating functions of usage and 

pleasure (Roos, 2001). A better grasp of mobile phone usage and gratification might assist 

predict younger customers' attitudes towards mobile advertising (Leopoldina, 2002). Thus, 

this study investigates the characteristics utilized to predict attitudes towards mobile 

advertising (Swanson, 1977). It also examines if positive perceptions regarding advertising 

lead to good behavior (Elliott, 1998). 

 

LITERATURE REVIEW 
 

Highly Consumption of Social Media 
 Recent years have seen a substantial increase in the mobile population in the United 

States, which reached a penetration level of an associate hour (176 million) in early 2002, 

marking the beginning of the third millennium (Puro, 2002). The use of telephones in the 

United States has already reached two-thirds of prospective users. It is likely to continue 

to rise as mobile companies continue to provide a variety of discounts and incentives to 

attract new customers (Puro, 2002). Considering the centralized institutions, such as the 

press, radio, and television, to empower centralized institutions (Atterstam, 1995). That 

one-to-many media intrude into typically located in a region with a high standard of living 

is one common characteristic of those one-to-many media (Lahkola et al., 2007). 

 

Social Media the Individual Interaction 

 The mobile empowers micro-social connection by allowing people to access one other 

in any situation without adapting personal gifts there (Tu et al., 2017). Suburbanized 

networks supported by inter-individual contacts are placed as seeds for a semi-permanent 

counter-movement (Tranos and Nijkamp, 2015). Observing youngsters and friends' cell 

phone usage habits and sorting out the still scarce analysis findings on the same topic, the 

author concludes that other for entertaining media attention (Ali et al., 2017). The movable 

works as an anti-evolutionary mechanism by reverting to numerous pre-modern social 
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tendencies (Ukkusuri et al., 2014). Since the start of the economic revolution and the 

growth of larger governing body organizations, the movable seems to wear away, or 

perhaps reverse, semi-permanent processes of group formation assumed to be irreversible 

(Shabir, 2014). This disproves long-held macro-sociological ideas that predicted the rise 

of industrial society (Chukwuere and Chukwuere, 2017). 
 

1) By the extreme prevalence of essential social ties, 

2)  Decreased need for time-based programs and coordination  

3) Geological process institutional boundaries command and commutation location-

based communication systems  

4) Provided carry-on for archaic "prevalent roles." 
 

 However, the connection phone has been separated to enhance the link between those 

already at home with each other. The region's or company's contribution to social 

networking has been small (Lasen, 2002).  

 

Narrower & Wider Approaches 

 To properly withdraw oneself from a more general world, mobile phones must first 
allow oneself to be sucked into a more particular sphere of social relations with close 

relatives or friends who are very familiar with one another, reliable, and self-controlled 

(Fortuni, 2000). It is possible that the fact that mounted phone numbers are only supplied 

to a small circle of friends and acquaintances is contributing to such inclinations, as 

indicated by the fact that mounted phone numbers are not obliged to be displayed in some 

situations (Kaplan, 2012). This means that you will not receive any calls from 

unpredictably new sources such as insurance salespersons, phone survey businesses, or 

other similarly sourced sources for the duration of this period (Valenzuela et al., 2014). 

Therefore, mobile phones may be more likely to elicit impulses toward closure than to 

produce motivations for opening up to new contacts (Leopoldina, 2002). 

 

Social Media Bonding Social Relations 

 It was discovered that members of two- or three-person families are more likely to have 

mobile phones in European countries, underscoring the significance of this duty to stay 

connected (Puro, 2002). The vast majority of folks who use it are close to their relatives 

and have a strong sense of belonging to a group of people (Fortuni, 2002). Like this, 

Koreans make considerable use of their mobile phones to expand existing social ties rather 

than launch news stories, which is a positive development (Lasen, 2002). Finally, 

according to a Japanese study, one of the essential functions of mobile phones is to 

encourage people to spend more time with their close friends by keeping them close 

(Wellman et al., 2003). Hans Geser eleven's performance as Fox demonstrates the 

transportable will's importance effectively as a dependable tool for generating the casual 

flowing modes of informal communication typical of ancient everyday life (Geser, 2006). 
Through the use of this technique, it is possible to prevent the loss of communalistic social 

integration that has been built by old media, as well as the depersonalization of 

contemporary city life, which is a result of the depersonalization of old media (Ocansey  

et al., 2016). One of the most significant characteristics of mobile phones, in my opinion, 

is that they have altered the type of virtual communication and engagement that 

characterized pre-modernity. Everyone knows where everyone else is, and those who never 
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leave their houses sleep in little towns and villages that are easily accessible to one another, 

amongst other things. As a result of its virtual nature, this sort of communication is no 

longer limited to a specific sector, as it was in pre-modern times" (Puro, 2002). An alien 

intrusion is different from the need for a circle of freshly made friendships, which is often 

required due to the following continuity of connection among members of such a circle, 
which is typically unbroken regardless of time and place (Portes, 1998). Because of their 

ability to maintain primary social relationships over long distances, the use of cell phones 

is frequently accompanied by regressive psychological tendencies. These tendencies are 

driven by the need to cushion the traumatic experiences of foreign environments by 

remaining tightly connected to cherished ones' reception networks while away from home 

(Ali, 2017). It is utilized as a "pacifier for grownups" during this approach, which helps to 

alleviate feelings of loneliness and vulnerability whenever and wherever it is used (Lasen, 

2002). People, especially youngsters, can keep a continual channel of connection 

throughout a geographical distance by using the same figure concept of the transportable 

as an "umbilical cord," which makes the social freeing procedure much more light and less 

traumatic (Palen, 2001). 

 

Theoretical Frame Work 

 Uses and gratifications is a research strategy used to present individual uses of media 

in terms of social or psychological gratifications or needs (Swanson, 1977). This approach 

assumes that media users are active and focus on what the active users do with media 

(DiMaggio, 2001). In another way to its old approach of study which concentrated on how 

the media affects passive users' use and gratification theory was initially subjected to strong 

criticism (Blumler, 1979). However, the uses and gratifications theory can investigate the 

important theoretical background of media usage and has become significant to new media 

research (Swanson, 1977). The interactivity of new media matches the uses and 

gratification’s core notion of the active user (Ruggiero, 2000). Furthermore, the various 

contents considered as demassification provide media users with a wide selection menu 
(Ngonso, 2019). The uses and gratifications pattern has been used to notify research and 

resolution-making connected to emerging media because it conveys the assessment of 

customer motivations for media utilizes and access (Katz et al., 1973). Social interaction, 

entertainment, relaxation, information, education, and habit were identified as the main 

motivations for the use of traditional media, like television and radio (Berger et al., 1972). 

With the disclosure of the internet, researchers utilize uses and gratification theory to 

recognition to information, Entertainment, Pastime, Socialization, interactive control, 

Transactional control, Privacy, and convenience as the principal inspiration for use 

(Whiting and Williams, 2013). 

 

Research Questions 
 

• How do the youth in Lahore use social media in their lives? 

• Do the youth in Lahore prefer social media as the means of communication as 

opposed to traditional methods? 

• With the emergence of mobile utilization especially in social media do it is 

considered that ethical values are evaluated. 

• Without any check and balance, the free flow of social media content annihilates 

our cultural norms. 
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RESEARCH DESIGN AND METHODOLOGY 
 

Research Design 

 Will there be a selection plan and tools? What about time and fetch? Leedy, P.D. 

Descriptive survey data on how social media affects youth change, attitude, and perception 
(Hardy et al., 2001). A descriptive survey determines the prevalence of a phenomenon in a 

population (Denscombe, 2017). According to Saunders et al., descriptive surveys help 

design, monitor, and evaluate policies (Carter and Price, 2001). The descriptive research 

design strives to provide detailed, comprehensive results (Magilvy, 2003). 

 

The rationale for Choice of Methodology                                                            

 Social media's impact on teen behavior, attitude, and perceptions involve participants' 

information, opinions, understanding, interpretations, experience, s, and interactions to 

establish situational awareness (Denscombe, 2003). Researchers used a descriptive 

methodology to collect data about youngsters' daily interactions with social media  

(Leedy, 1993). To see events from a subject's perspective, ask detailed questions (Mugenda 

and Mugenda, 1999). To investigate a new area of study, quantitative research is critical in 
this context (Creswell, 1994). His advice is to use quantitative analysis when a topic has 

been overlooked or briefly discussed (Atkinson et al., 2003). It also helps shape educational 

policies, especially in institutions where youth predominate (Babbie, 2002). 

 

Target Population 

 Explain that a population is a grouping of like-minded people. They are complete 

examples that describe the target group's elements. The study's target population includes 

344 students from three universities in Lahore.  

 

Sampling Size and Techniques                                              

 A sample is a proportion of a population (McLuhan, 1962). Illustrate unknown 
population attributes (Babbie, 2002). Random people represent a more significant 

population (Gay et al., 2011). Organization, goal, complexity, timeliness, and previous 

research are all factors in sampling (Fowler, J. 2004). Researchers use random and non-

random sampling methods (Gould and Hurst, 2009). Assumption of representativeness in 

probability sampling (Goodman and Kish, 1950). A non-probability approach without 

sample size (Denscombe, 2003). The chance of each object in a population being examined 

is known (Daniel, 2012). The researcher does not select (Kac, 2018). No population 

knowledge is required for accurate ester Brown matches (McLuhan, 1962). Due to time 

and money constraints, Lahore will be chosen at random. Lahore has more public and 

private colleges (60% of the total in Punjab). 

 

Data Collection Tools and Procedures                                                                              
 In accordance with the research topic and aims, a wide range of data (Klapper, 1960). 

This study obtains data via contacting them to ask about the survey (Edwards et al., 1997). 

The researcher hires the research assistants to gather data. 
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Data Analysis and Presentation                                                              

 It's time to analyze and categorize the data for the study's initial claims (Marshall and 

Rossman, 1999). The questionnaire data are open coded. They compare, interpret, and 

organize data (Leedy, 1993). Open coding aids data categorization and analysis. The 

researcher codes the information as he goes through it, looking for themes (Turow and 
Kavanaugh, 2003). The group and categorize code fragments (Rhodes et al., 2005). The 

classification reveals debate topics (Denscombe, 2003). After saturation, analytical themes 

become debate problems (Shapiro, 1999). We'll present the data as frequencies and 

percentages using descriptive statistics. 

 

Reliability                                                                                                  

 Mugenda and Mugenda (1999) define dependability as an implementation's ability to 

compute predictably across time. So, reliability is the ability to generate consistent results 

throughout time. Procedural tests will be used to measure research reliability. It will be 

calculated using SPSS for Cronbach's reliability. A correlation coefficient of 7 is 

acceptable (Fraser et al., 2012). 

 

Data Analysis and Interpretation                                     

 The questionnaire was used in collecting relevant data which were analyzed based on 

the research questions. All collected data were entered in special packages for social 

sciences software and analyzed in the form of a table and made all percentages, frequencies, 

mean scores by applying statistical formulas. 

 

Table 1 

Impact of Gender on Social Media Use 

Group Statistics 

 Gender of Respondent N Mean Std. Deviation Std. Error Mean 

Social Media Use 
Male 175 59.0514 7.35493 .55598 

Female 169 60.6805 12.75379 .98106 

 

Independent Samples Test 

 

Levene's 
Test for 

Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig.  

(2-tailed) 
Mean 

Difference 
Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Social 
Media 
Use 

Equal 
variances 
assumed 

6.764 .010 -1.457 342 .146 -1.62904 1.11781 -3.82770 .56961 

Equal 
variances 

not 
assumed 

  -1.445 266.681 .150 -1.62904 1.12765 -3.84927 .59118 
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 An independent t-test was conducted to test the influence of gender on social media 

use. The table reports that there was no significant difference in male (M = 59.0514,  

SD = 7.35493) and female (M = 60.6805, SD = 12.75379) on social media use p = 146,  

t (146) = -1.457. It is clear now that male and female respondents equally consumed social 
media. 

 

Table 2 

Impact of Age on Social Media Use 

Social 
Media Use 

N Mean 
Std. 

Deviation 
Std. Error 

95% Confidence 
Interval for Mean 

Minimum Maximum 
Lower 
Bound 

Upper 
Bound 

18 to 21 138 60.4565 12.69928 1.08103 58.3188 62.5942 45.00 125.00 

22 to 25 172 59.8953 8.86814 .67619 58.5606 61.2301 45.00 125.00 

26 to 29 34 57.1765 5.85414 1.00398 55.1339 59.2191 45.00 71.00 

Total 344 59.8517 10.38156 .55974 58.7508 60.9527 45.00 125.00 

 

ANOVA 

Social Media Use 

 Sum of Squares df Mean Square F Sig. 

Between Groups 294.142 2 147.071 1.368 .256 

Within Groups 36673.297 341 107.546   

Total 36967.439 343    

 

 The one-way analysis of variance was conducted to test the influence of age on social 

media use. There were three groups based on their age (Group 1 = 18 to 21, Group 2 = 22 

to 25, Group 3 = 26-29). The analysis shows no significant difference in social media use 
due to age group (F= (2, 341) = 1.368, p = .256. 
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Table 3 

Impact of Education on Social Media Use 

Social Media 
Use 

N Mean 
Std. 

Deviation 
Std. Error 

95% Confidence 
Interval for Mean 

Minimum Maximum 
Lower 
Bound 

Upper 
Bound 

Intermediate 171 58.7895 5.68611 .43483 57.9311 59.6478 45.00 73.00 

Graduation 104 62.4519 16.50059 1.61802 59.2430 65.6609 45.00 125.00 

Master 69 58.5652 5.96184 .71772 57.1330 59.9974 45.00 71.00 

Total 344 59.8517 10.38156 .55974 58.7508 60.9527 45.00 125.00 

 
ANOVA 

Social Media Use Sum of Squares df Mean Square F Sig. 

Between Groups 1010.302 2 505.151 4.791 .009 

Within Groups 35957.137 341 105.446   

Total 36967.439 343    

 

Multiple Comparisons 

Dependent Variable:   Social Media Use 

Tukey HSD 

(I) 

Degree of 

Respondent 

(J) 

Degree of 

Respondent 

Mean 

Difference  

(I-J) 

Std. 

Error 
Sig. 

95% Confidence 

Interval 

Lower 

Bound 

Upper 

Bound 

Intermediate 
Graduation -3.66245* 1.27693 .012 -6.6683 -.6566 

Master .22426 1.46453 .987 -3.2232 3.6718 

Graduation 
Intermediate 3.66245* 1.27693 .012 .6566 6.6683 

Master 3.88671* 1.59440 .040 .1335 7.6399 

Master 
Intermediate -.22426 1.46453 .987 -3.6718 3.2232 

Graduation -3.88671* 1.59440 .040 -7.6399 -.1335 

*. The mean difference is significant at the 0.05 level. 
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 A one-way analysis of variance was conducted to test the influence of education on social 

media use. There were three groups based on their education (Group 1 = intermediate, Group 

2 = graduation, Group 3 = master). The analysis shows significant difference in social 

media use due to age group (F = (2, 341) = 4.791, p = .009. The Tukey HSD test revealed 

that the respondents having graduation degrees consumed more social media as compared 
to respondents having intermediate (Mean Difference (I-J) = 3.66245*, SO = 1.27693)  

and master degree (Mean Difference (I-J) = 3.88671*, SO = 1.59440). The impact size 

calculated eta revealed the nominal level of effect = .002.  

 

SUMMARY 
 

 The tools, sites, and services allow individuals to get together to socialize with one 

another that is referred to as "social media." As a result of this technology, users' 

information about themselves may be captured and transferred in a far more 

straightforward and immediate manner than previously possible. Participants in the survey 

showed thanks to friends, teachers, and family members, among other things. A treasure-

hunting strategy of providing education assistance and materials to teachers and students 
should be implemented to promote social and political change while also sharing essential 

information as quickly as possible, according to the authors of the report. In social 

situations, people who are entirely absorbed by their electronic gadgets are uncommon. We 

may have found ourselves in the company of someone who was physically present but who 

was not physically present in every aspect because of the widespread usage of cellphones 

and the widespread use of text messaging. 

 

CONCLUSION 
 

 Social media may hurt the behavior of young people in a variety of ways. Due to the 

number of time users spend on their gadgets, it is possible that their ability to concentrate 

on academic or social activities would be impaired. According to the findings of this study, 
young people in Lahore city spend an increasing amount of time on social media each day, 

which might lead to or encourage inappropriate behavior such as riots or demonstrations, 

other social vices, and disorderly conduct, to mention a few possibilities. The figure will 

probably impact children who are members of deviant peer organizations because of her 

role as a buddy. The popularity of social media friendship pounding may result in a surge 

in anti-social behavior, a possible consequence of this phenomenon. 
 

 Based on the conversation that has taken place thus far, it is clear that social media had 

a substantial impact on the participants' behavior. Because social media is such a significant 

part of people's lives, particularly for those born during this period of rapid technological 

advancement, the overwhelming majority of people say they would be unable to function 

if they did not have access to the internet regularly. The fact that they keep it around allows 
them to use it for several purposes, such as research and communication with old 

acquaintances, among others. They are also kept informed about what is happening in local 

circles and what is going on nationally and worldwide as a result of the service they 

provide. 
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RECOMMENDATIONS FROM STUDY 
 

• To limit the amount of time spent chit-chatting and engaging in other non-

productive activities that are not of significant importance in their lives, youths 

should be educated on suitable social media usage. 

• A collaboration between all parties, including the Communication Commission of 
Lahore and network providers, is necessary to effectively filter information 

reaching young people through social media platforms.  

• This collaboration is essential to develop methods of screening information. 

Consequently, less time will be spent in contact with offensive and other 

unjustifiable materials will be spent in their presence. 

• To keep children and teenagers safe from sexual predators and pedophiles, their 

activity on social media should be closely monitored by their parents and security 

services. 

• According to the United Nations, schools and government institutions should use 

social media to communicate with young people to reach them more effectively. 

• The process of arranging social events for young people to physically depend on 
and mingle with one another should be evaluated by all parties concerned to avoid 

having an age group unable to communicate face-to-face.  

• High schools and universities, as well as other levels of learning where youths 

obtain a comprehensive education and the design of plans for government officials 

who deal with youngsters, must include the findings of the study into their planning. 
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