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ABSTRACT 
 

 The current study aimed to explore the attitudes and perception of the higher secondary 

school students towards Punjabi, Urdu and English languages. Moreover, it also aimed to 

explore the foreseeable future of these languages in the area based on the attitudes of the 

educated youth. Before collecting data, pilot study was conducted, and SPSS was used to 

find the reliability of the tool. Sample comprised of 200 students, with approximately equal 

participation of both the genders. Attitude toward Language Scale (ATLS), a self report 

measure, was developed by the first author. Participants’ attitudes were inquired in nine 

domains including attitudes towards the language choice, language for entertainment, 

language for job purposes, language use in media, language for software, learning of 

language, attitudes future of language, language mixing, and attitudes towards Punjabi 

language speakers. Descriptive analysis demonstrated majority of the participants thought 

that they gave enough time Punjabi at home that could be justice with their mother tongue. 

Most of them held an opinion that jobs were not available for those who could speak only 

Punjabi, but to those who had a good competence in Urdu and English, they also thought 

that media was doing injustice with Punjabi. There was a fair number of the students who 

liked Punjabi literature, but nobody in the sample thought that software should have been 

developed in Punjabi language. The results were verified with the help of the semi 

structured interviews of the subjects of the study. However, the use of self-reported 

measures was one of the limitations of the study. At the end, recommendations and 

implication of the study have been discussed. 
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1. INTRODUCTION 
 

 Pakistani higher secondary schools and colleges have Urdu and English as part of the 

syllabi. Therefore, the educational institutions are bilingual having Urdu and English 

languages to be learnt by the students for their educational career. However, the language 

of the society, outside the schools and colleges, is Punjabi which is also mother tongue of 
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the high majority of the students. Hence, the context in which the study has been conducted 

is multilingual as majority of the people speak Punjabi as their mother tongue, Urdu as 

national language of the country and English as language of the higher studies. In such 

society the speakers have a choice to use any of these languages in different situations and 

domains of their life. This choice of language use depends on the roles attributed to the 

different languages spoken in the region and the linguistic attitudes towards the different 

languages. Therefore, it is deemed pertinent to explore the linguistic attitudes of the 

educated youth towards the different languages being used in the context under study. The 

students of higher secondary level in schools and colleges, of public sector educational 

institutions, have three language Urdu, English and Punjabi. First two of these are part of 

their educational syllabus and Punjabi is the language of the region. Because of its role in 

social mobility, English is considered to be the most important language in public 

perception, and Urdu is ranked second as it is language of general communication in 

Pakistan and is also important for job opportunities in Pakistan along with English, whereas 

Punjabi is least preferred in terms of economic gains. This hegemonic role of Urdu and 

English is sufficient evidence to form a perception that Urdu may replace Punjabi in future 

(Yousaf, 2014).   
 

 A study conducted by Mansoor (1993) explored the attitudes towards Urdu, English 

and Punjabi. It highlighted high disparity towards Urdu and English between Urdu and 

English medium students for securing jobs in the country. The students studying in English 

medium schools are desirous of high prestige jobs while the students studying in Urdu 

medium schools do not aim for such prestigious jobs. According to the study, the students 

preferred English medium of instruction and the motivation for learning English language 

was also high among the students. Similarly, Mehmoob (2003) presented the findings that 

it was a very strong perception that English was the most significant factor contributing 

towards success in professional career, moreover, Urdu was also considered to be of some 

importance, but the native languages were considered nonbeneficial in the professional 

success. This disinterest in the native languages is regarded by Rahman (1996) a result of 

the ‘ghettoising’ tendency which implies the lack of opportunities for securing jobs and 

growth in social and economic domains for the native people of these languages. 
 

 As discussed, some of the previous studies (see Rahman, 1996; Mansoor, 2005) 

highlight that the local languages are being marginalized by English and Urdu as the native 

languages lack economic and career opportunities, whereas, Urdu and English have ample 

opportunities for the economic benefits and career growth, both within and outside the 

country. On the basis of these reasons, the native speakers of the local languages, Punjabi 

in this case, tend to learn the high prestige languages and avoid their own languages. 

Although, the studies were important to surface the significant findings given above, but 

these only focused on the relationship of languages and the economic and material gains.  

This makes it pertinent to explore and discuss the attitudes of the young educated students 

towards the three languages in the community to know the pragmatics of a particular 

language used in a particular domain and their attitudes towards these three languages 

separately. Hence, the current study is an attempt to explore the attitudes towards language 

choice in different domains which finally would help the researchers to understand the 

prevailing attitudes towards different languages used in the society. Furthermore, the 

attitudes of the students towards language use, language mixing, language learning, 
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speakers of the languages, and attitudes towards the future of the native language have been 

explored and highlighted.    

 

1.1 Significance of the Study  
 The present study will serve as a baseline regarding the attitudes of the students about 

different languages in a multilingual society of Punjab. Moreover, it will help in 

formulating a language policy that is following the Bottom-Up approach. The policy will 

be based on the attitudes and needs of the students and will also help in taking appropriate 

measures for the promotion and protection of low prestige, native and vernacular 

languages. Bottom-Up approach in language planning in education is very important as it 

caters the language attitudes and language needs of the learners (Kaplan & Balduaf, 1997). 

More specifically the current study was conducted to see the attitudes and perception of 

the higher secondary school students towards Punjabi, Urdu and English languages. 

Moreover, it also aimed to explore the foreseeable future of these languages in the area 

based on the attitudes of the educated youth.  

 

2. LITERATURE REVIEW 
 

 Language attitude is a set of beliefs of a speaker and their psychological dispositions to 

behave in a particular way (Gardner, 1985). Research on language attitudes has a strong 

link with sociocultural and socio-economic contexts of the multilingual speakers and each 

language is assigned different tokens of significance and value (Todor & Degi, 2016). The 

multilingual speakers may hold different attitudes towards Language for Identification and 

Language for Communication (House, 2002). Within the given context they may opt for 

any of the languages according to the requirement of the time and place (for communication 

purpose), but when they are free to choose a langue, they go for the language which they 

consider of highest value for their social identity (Yousaf, 2014). In the same way Degi 

(2012) argues that the language users can use their mother tongue in order to display 

cultural and social identity and any other language for the communication purpose. 

According to Tordor & Degi (2016) the frequently used language is considered to be the 

token of identity and has the value of linguistic self.  
 

 The history of study of language attitudes dates back to 1960s when Lambert et al. 

(1960) explored linguistic attitudes of French-English bilinguals among two different 

communities in Canada. According to Edwards (1991) language attitudes reflect social 

convention and social reflection. Moreover, interaction in a language evokes stereotypes 

and prejudices about the speech community (ibid). Association of attitudes towards the 

different varieties of a language is actually assigning different prestige associated with the 

group. However, a lot of criticism has been hurled towards the language attitude research 

on the basis of view of homogeneity of attitudes within a speech community (Hoare, 1999) 

as the studies have not taken other factors into consideration. Although there is no 

comprehensive model to account for all the possible factors that contribute to form attitudes 

towards languages of social (linguistic) groups. Baker (1992) highlighted some of the 

factors that contribute in attitudes towards English and Welsh. Some recent research studies 

involving native speakers indicate multiple indicators of linguistic attitudes towards a 

language (McGroarty, 1996). According to him attitudes are influenced by the age, gender, 

educational background, cultural backgrounds etc. (ibid). Similarly, Tucker and Lambert 
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(1969) highlighted and argued race as a key factor in language attitudes in different speech 

communities. However, Hoffman (2000) opines that the increased usage of English 

internationally is creating multilingual contexts worldwide. 
 

 A study conducted by Mansoor (1993) explored the attitudes towards Urdu, English, 

and Punjabi. It highlighted high disparity towards Urdu and English between Urdu and 

English medium students for securing jobs in the country. The students studying in English 

medium schools are desirous of high prestige jobs while the students studying in Urdu 

medium schools do not aim for such prestigious jobs. According to the study the students 

preferred English medium of instruction and the motivation for learning of English 

language was also high among the students. Similarly, Mehmoob (2003) presented the 

findings that it was a very strong perception that English was the most significant factor 

contributing towards success in professional career, moreover, Urdu was also considered 

to be of some importance, but the native languages were considered nonbeneficial in the 

professional success. This disinterest in the native languages is regarded by Rahman (1996) 

a result of the ‘ghettoising’ tendency which implies the lack of opportunities for securing 

jobs and growth in social and economic domains for the native people of these languages. 
 

 As discussed, some of the previous research studies (see Rahman, 1996; Mansoor, 

2005) highlight those local languages are being marginalized by English and Urdu as the 

native languages lack economic and career opportunities, whereas, Urdu and English have 

ample opportunities for the economic benefits and career growth both within and outside 

the country. On the basis of these reasons, the native speakers of the local languages, 

Punjabi in this case, tend to learn the high prestige languages and avoid their own 

languages. Although, the studies were important to surface the significant findings given 

above, but these only focused on the relationship of languages and the economic and 

material gains.  This makes it pertinent to explore and discuss the attitudes of young, 

educated students towards the three languages in the community to explore the pragmatics 

of a particular language used in a particular domain and their attitudes towards these three 

languages. Hence, the current study is an attempt to explore the attitudes towards language 

choice in different domains which finally would help the researchers to understand the 

prevailing attitudes towards different languages used in the society. Furthermore, the 

attitudes of the students towards language use, language mixing, language learning, 

speakers of the languages, and attitudes towards the future of the native language have been 

explored and highlighted.    

 

3. METHODOLOGY 
 

3.1 Sample 

 Sample comprised of 200 students, with approximately equal participation of both the 

gender, was randomly selected for this study. The age range of the students was between 

16 to 19 years and the minimum education level of the students was intermediate. The 

study was delimited to Punjab province and hence, only the students who belonged to 

Punjabi families were considered as participants of the study.  
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3.2 Measures 

 Attitude Towards Language Scale (ATLS), a self-reporting measure, was developed by 

the first author which was based on the Baker’s (1993) model. ATLS comprised of 28 

items. It was originally developed in English language. It has nine subscales that tap the 

different domains of the language attitudes.  These subscales included the domains like, 

Attitudes towards the use of Punjabi, Attitudes towards Language for Entertainment, 

Attitudes towards Punjabi for Job Purposes, Attitudes towards the Language used in Media, 

Attitudes towards the use of Language for Software, Attitudes towards Language Learning, 

Attitudes towards Language Mixing, Attitudes towards the Future of Punjabi, Attitudes 

towards Language Speakers. Sample items of the scale were in question form which gave 

option to the students which they could select. The wording and the language of the 

questions was kept simple and easy to understand. The choice of the words for the questions 

was made carefully to ensure that they were neutral and did not suggest a particular 

response to be picked from the options. Before distribution the questionnaire was discussed 

with the experts in the field of sociolinguistics for their feedback. The pilot study was also 

conducted to make sure that the students could easily understand the language and the 

content of the questionnaire. After the analysis of the questionnaire results, a semi 

structured interview was conducted with 10 students to cross check the results obtained 

from the questionnaire. The results of the questionnaires and the interview validated each 

other. 

 

3.3 Piloting 

 Before collecting the data, the questionnaire was distributed to 15 students for pilot 

study. The main aim of this was to find out the validity and reliability of the tool. After 

collecting data from the respondents, SPSS software was applied to find out the value of 

Cronbach’s Alpha. Following is the result of the Cronbach’s Alpha.  

 

Scale: Reliability Statistics of Questionnaire for Language Attitudes 

 

Table 1 

Processing Summary 

 N % 

Cases 

Valid 15 100.0 

Excludeda 0 .0 

Total 15 100.0 

a. Listwise deletion based on all variables in the procedure. 

 

Table 2 

Reliability Statistics 

Cronbach's Alpha N of Items 

.720 29 
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3.4 Procedure 

 Prior to data collection, informed consent was taken from the respondents. They were 

informed about the purpose of the study. They were assured that the data they would 

provide would be confidential and would only be used for the research purpose. After 

completion of the questionnaires, the students were appreciated for their participation and 

cooperation. 

 

4. RESULTS 
 

 For data analysis, descriptive analysis was done. Frequencies and percentages of the 

responses were calculated.  

 

4.1 Attitudes towards the Use of Punjabi 

 72% of individuals think that they speak enough Punjabi at home while 28% do not 

agree that they speak enough Punjabi at home.  

 

4.2 Attitudes towards Language for Entertainment 

 13% love to read poetry in Punjabi language, 82% in Urdu language and only 5% in 

English language. 27% think that poets should be encouraged to write poetry in Punjabi 

language, 31% think that poetry should be only in Urdu while only 2% believe that poetry 

should be written in English. In response to the item that TV channels on cable network 

are giving enough time to all the above mentioned three languages, only one percent 

individuals think that much time is given to Punjabi programs, 66% thinks that much time 

is given to Urdu, 12% believe that it is English that gets more time than other languages, 

and 21% of the respondents think that reasonable time is given to all languages. 52% of 

the sample thinks that entertainment channels should produce and air English dramas and 

programs for the promotion of English language while 48% are against of this. Whereas, 

in response to the question that Media should telecast more Punjabi dramas and programs, 

55% of respondents agree and 45% disagree.  

 

4.3 Attitudes towards Punjabi for Job Purposes 

 To see the attitudes of sample towards Punjabi for Job Purposes; only 2% think that 

Jobs are given to the people who can speak better Punjabi, 34% think that jobs are given 

to those who are better in Urdu and 64% believe that jobs are available only for those 

individuals who are better in English. On the other hand, 72% individuals believe that jobs 

opportunities should be available for those who are monolingual Punjabis while 19% do 

not agree with this. 

 

4.4 Attitudes towards the Language Use in Media 

 72% individuals think that media is doing injustice with Punjabi, 8% think that media 

is doing injustice with Urdu and 20% think that media is doing injustice with English. 

Regarding the question about the news bulletins, 63% participants maintained that the news 

bulletins should be in Urdu, 21% favor in English, whereas 8% think that news bulletin 

should be both in Punjabi and Urdu and 8% think that news bulletin should be both in Urdu 

and English. In response to another item, 3% think that newspapers should be published in 

Punjabi language, 36% are in favor of Urdu, 61% think that newspaper should be published 
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in all languages, whereas nobody thinks that newspaper should be published only in 

English. 

 

4.5 Attitudes towards the use of Language for Software 

 30% individuals think that software for computer and mobile etc. should be developed 

in Urdu only, 35% think that software should be developed in only English and 35% are of 

the view that it should be developed in both Urdu and English, however, nobody in the 

sample thinks that software should be developed in Punjabi language only. 

 

4.6 Attitudes towards Language Learning 

 One percent respondents think that Punjabi would prove best medium of instruction at 

schools and colleges, 35% consider Urdu to be preferred for instruction, 18% are of the 

view that English is proving to be best medium of instruction, along with this 10% raised 

their voice in favor of both Punjabi and Urdu and 36% for both Urdu and English together. 

Moreover, 13% report that Punjabi should be compulsory subject in education, 40% said 

that only Urdu should be a compulsory subject, 29% are of the view that only English 

should be taught as compulsory subject, whereas 7% opt for both Punjabi and Urdu as 

compulsory subject while 11% think that both Urdu and English should be compulsory 

subjects. Beside this, 28% respondents think that Punjabi should be a part of our curriculum 

while, 72% respondents report that we should establish separate language teaching centers 

and institutions for teaching and learning of Punjabi to the locals and foreigners who want 

to learn Punjabi language. 

 

4.7 Attitudes towards Language Mixing 

 In response to the question about the feelings of respondents when people mix another 

language with Punjabi, 37% mentioned the feelings of happiness, 43% report that they feel 

bad about the mixing of other languages with Punjabi. However, 20% respondents show 

no concerns. In response to another question, 16% report that when they speak in Punjabi, 

they want to speak standard Punjabi, 36% maintain that they don’t want to speak standard 

Punjabi, while 48% respondents are not sure whether they speak standard Punjabi or not. 

 

4.8 Attitudes towards the Future of Punjabi 

 7% of respondents are optimistic about the future of Punjabi, 14% do not see bright 

future for Punjabi while, 79% are unsure about the future of Punjabi. Furthermore, 15% 

want bright future of this language, and 15% have the opposite view about this language, 

while 70% are uncertain about the future of this language. Moreover, 12% of the 

participants want Punjabi as mother tongue for their next generation, 74% want Urdu, and 

14% want English to be mother tongue of their children. 

 

4.9 Attitudes towards Language Speakers 

 9% respondents report that speaking Punjabi is symbol of being educated, 32% report 

that speaking Punjabi means that person is uneducated, 19% maintain that speaking Punjabi 

is equal to friendliness, 6% are of the view that Punjabi speaker is cultured, 7% hold an 

opinion that user of Punjabi is a villager. On the other hand, 43% state that speaking Urdu 

shows that the person is educated, 12% view Urdu speaker as a cultured person and 15% 

state that Urdu speakers are both educated and cultured. Whereas 60% respondents think 
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that speaking English shows that the person is educated, 5% report that speaking English 

equates to be cultured, while 15% report that English speakers are both educated and 

cultured. 

 

5. DISCUSSION 
 

 The aim of the current study was to explore and highlight the attitudes and perception 

of the secondary school students towards Punjabi, Urdu and English languages. For this, a 

sample of 200 students, with approximately equal participation of both the genders, and 

was randomly selected. Attitude Towards Language Scale (ATLS), a self-reporting 

measure, was used for data collection. The discussion follows the sequence of the results 

presented above:  
 

 The students are comfortable with the dominant role given to Urdu and the constantly 

increasing role and stable footing of English in every domain of life.  Moreover, they want 

that the artists and art in Punjabi, Urdu and English should all be encouraged. However, 

they want some more time to be given to English and Punjabi by the entertainment media. 

This shows that the subjects of the study are aware of the time given to the programs of 

these three languages by the electronic media. Moreover, because of their interest in Urdu 

poetry and songs they want it to be given fair amount of time which shows their positive 

attitude towards Urdu as well.  
 

 The ample opportunities available for them in Urdu and English make them satisfied 

and give them feelings of a secure future for this language which is in line with the previous 

studies. This reason earns positive attitude for Urdu and English, and they are motivated to 

learn them for their better future. The students were of the view that job opportunities must 

also be available for those who are proficient in Punjabi and speak only Punjabi. It is in 

line with Tollefson (1991) who argues that languages are at the core of the social and 

economic structure of society. Because of this reason the importance of languages is 

assumed natural and common sensical, and this assumption becomes basis of the language 

policies of a country too. Similarly, in multilingual societies people learn dominant 

language/s for the sake of better career opportunities available in the society (Alexander, 

2005).  
 

 The students show awareness about the time given by media to the different languages 

as none of them highlighted the lack of time given to Urdu and a high majority highlighted 

the insufficient time given to Punjabi, and some identified English as the one being treated 

unfairly. However, as far as Urdu and Punjabi are concerned, it is strange that they are 

satisfied with the status quo regarding media time for these three languages. Whereas the 

majority of the students is desirous of giving more media coverage to English language. 

Similarly, as the advancement in the software culture and information technology in last 

few decades has shrunk the world to a global village, therefore, the students have 

constructed new identities called as global identities that can be seen from their positive 

attitudes towards English instead of Urdu. This is not a common case in the results of this 

study. Mckenzie (2012) highlights that such favor for English is a universal phenomenon 

as the linguistic attitudes towards the international languages are mostly positive and 

strong. The influential factors contributing to this favor can also be the age of information 

technology and the increasing globalization which owns English as its language. 
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 The results highlighted that the majority of the students do not want Punjabi to be 

compulsory subject in their syllabi, but they indeed are in favor of the separate language 

institutions for teaching of Punjabi where the interested people can learn language if they 

want to. Secondly, the idea of inclusion of Punjabi as a compulsory subject in the syllabus 

perhaps is a novel concept for them because such a scenario where teaching any other 

language except Urdu and English has never happened before.  
 

 The results highlight that language mixing is a less preferred phenomenon, but it is still 

in practice. The population likes code mixing of Urdu and English with Punjabi just to 

appear sophisticated in their speech and be a part of prestigious speech community.  
 

 In response to the questions regarding future of Punjabi, majority of the subjects show 

indifference towards it by simply opting for “do not know”; and a good number of the 

subjects shows concern about the future of the Punjabi language. These results highlight a 

highly positive attitudes towards Urdu. Moreover, a high majority of the subjects wants 

Urdu to be the mother tongue of their next generation instead of Punjabi which implies 

positive attitudes towards Urdu and negative attitudes towards Punjabi.  
 

 The results highlight that Punjabi language has been associated with the illiterate class 

of the society, therefore, the educated youth take this stereotyping seriously and avoids 

their next generation from having Punjabi as their mother tongue. Therefore, a large 

number of the subjects considers themselves as Urdu speakers. Their perception is to show 

solidarity and be part of the group of the educated lot of the country. The interesting 

findings of the study are that they do not want this situation of language be changed and 

they are also comfortable with the current perception of the Punjabi language.  
 

 Another reason for preference of Urdu over Punjabi is the national identity. The results 

show that national identity is preferred. The students consider Urdu as core of national 

identity and align themselves with the national language and in turn with national identity. 

Moreover, the subjects of the study are ready to abandon their mother tongue to be  

part of the larger social group for multiple reasons as discussed above. Kranawetter (2012) 

is of the view that this kind of attitude perhaps leads to the phenomenon of a language  

shift.  

 

6. CONCLUSION 
 

 The current study aimed to explore the attitudes and perception of the higher secondary 

school students towards Punjabi, Urdu and English languages. Moreover, it also aimed to 

explore the foreseeable future of these languages in the area based on the attitudes of the 

educated youth. Before collecting data, pilot study was conducted, and SPSS was used to 

find the reliability of the tool. Sample comprised of 200 students, with approximately equal 

participation of both the genders. Attitude toward Language Scale (ATLS), a self-report 

measure, was developed by the first author. Participants’ attitudes were inquired in nine 

domains.  
 

 The results show that the students hold positive attitudes towards Urdu and English in 

all the domains of life. Whereas, for Punjabi, the attitudes are positive when it comes to its 

use for art and literature and entertainment media, but they show negative attitudes towards 

it when they are asked about the role of Punjabi as mother tongue of their future 
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generations. Descriptive analysis also shows that the majority of the participants think that 

they speak enough Punjabi at home and in informal domains that justice is done with this 

language as their mother tongue. Most of them hold an opinion that jobs are not available 

for those who can speak only Punjabi, but to those who have a good competence in Urdu 

and English, a high majority of the students in the study want to challenge this disparity 

with Punjabi. They also think that media is doing injustice with Punjabi. Moreover, there 

is a fair number of the students who like Punjabi literature, but nobody in the sample thinks 

that software should be developed in Punjabi language.  
 

 The study reveals that the young population of the Punjab province in Pakistan shows 

positive attitudes towards the three languages used in the society and they have assigned 

different roles to these languages in different domains o life. Punjabi is language of 

informal domains whereas Urdu and English are languages of formal professional domains 

of life. The economic and material gains as well as the status of being languages of 

education have given a privileged status to both Urdu and English which is limiting usage 

of Punjabi in many of the domains of life.  

 

Limitations 

 Convenient sampling, small sample size, use of self report measure and solely relaying 

on the respondents’ responses are the limitation of the study. A comparatively larger 

sample with random sample and qualitative in-depth interviews may raise the 

generalizability of the findings. 

 

Recommendations for further Research 

 Similar studies can be conducted at large scale and with different sampling to give solid 

suggestions for language policy based on attitudes and needs of the students.  
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