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ABSTRACT 

 

 With the rise of social media sites, the concept of communication has transformed 

altogether. Apart from other uses, it is believed that political awareness highly depends upon 

social media networks. As this new media is the fastest source of information dissemination 

with masses of consumers, effective outcomes can be obtained. Most social media users are 

young and when it comes to university students’ social media usage, it reaches its highest level. 

Therefore, this research explores the effects of social media on political awareness among 

university students in Bahawalpur. This research also investigates the relationship between 

usage of social media and political awareness. For this purpose, a survey has been conducted 

comprising of 400 university students (male and female) from three private and public-sector 

universities in Bahawalpur City. Findings of the analysis reveal that the majority of students get 
political awareness through social media, and their political knowledge is significantly 

dependent upon "online political participation". Additionally, social media is used as an 

effective platform for political engagement of university students as well as a source of 

motivation to take part in daily routine political activities. It has been shown that there is a high 

association between the use of social media and the political awareness of students at the 

university level.  
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INTRODUCTION 
 

 Social media is reforming the social structure of urban and rural Pakistan. Social media 

is used to achieve certain goals that involve maximum public engagement. Therefore it is 

being used by different political parties to get supporters. Social media is the most useful 

source to get access to youth especially the university students. In a very short phase of 
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time it can engage the larger number of target audience. Therefore social media is often 

investigated as a major contributing factor in terms of political engagement and political 

awareness. Different studies have been organized to explore the relationship among social 

media and political awareness, political adeptness (Hellweg, 2011), and political 

knowledge and political participation (Simba, 2009).  
 

 Generally political efficiency is referred to the notion that an individual member of 

the society can play a particular part in bringing about social or political change. On the 

other hand political knowledge or political awareness reflects the level of authentic 

political information retained in the long term memory of an individual (Chan & Guo, 

2013).  
 

 As well, political participation means certain behavior that is more likely to influence 

government actions either through direct impact on public policies or indirect influence 

on electing political representatives. Therefore “political efficacy” and “political 

knowledge” are measured as key forecasters of political participation. It is also argued 

that citizens in effective democracies are found with high level of three major aspects 

i.e. political awareness, political participation and political efficacy (Broersma & 
Graham, 2016).  
 

 The technological revolution has evolved various aspects of human life. From 

marketing a product to looking for political support social media is considered as the most 

suitable opportunity to achieve particular goals. This is because one can find the masses of 

consumers on just one platform. For example according to a study Facebook tops other 

social media sites with 2.85 billion monthly active users and about 1.80 billion daily active 

users (Mohsin, 2021).  
 

 In a similar vein, technology advancement, particularly in the form of social media, has 

been usually utilized in the sphere of political communication. The power of social media 

to reach out for the masses of audience is well understood by the political lobbies therefore 
they tend to get maximum number of supporters by posting political content on different 

social media sites. That is why in different parts of the world social media is considered as 

highly influential platform while running a particular political campaign or promoting 

certain political agenda (Westling, 2007).  
 

 The recent years have witnessed comparatively increased scope of social media in 

politics. The university student contribute to form a large number of population online. 

Therefore most of the political parties tend to engage students with the help of social media 

posts. These days’ different political parties communicate with people through social 

media That is YouTube, Facebook, and Twitter. It has been noted in different studies that 

social media is actively used for propaganda during elections (Eijaz, 2013).  
 

 With the increase in the usage of mobile phone technology and internet, social media 
is used as an important strategy to run a political campaign. Most politicians make use of 

social media platforms like Twitter and Facebook to reach out to potential constituents. 

This study tends to explore the impact of social media practice on the political participation 

of the University students in Bahawalpur. 
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RESEARCH OBJECTIVES 
 

 This research focuses on the following objectives; 
 

• To investigate the influence of social media in raising political awareness among 

Bahawalpur university students.  

• To find the impact of social media usage on political participation among 

Bahawalpur university students. 

 

RESEARCH QUESTIONS 
 

 This study tends to investigate following research questions; 
 

RQ1: Does social media influence the university students in creating political 

knowledge?  

RQ2: Does social media consumption is source of political awareness among 

university students in Bahawalpur? 

 

LITERATURE REVIEW 
 

 In a research study of literature is important to attain knowledge on the problems 

associated with the respective topic in more depth. It is preferred as it provides the backdrop 

as well as general understanding of the concepts that are associated to all research questions 

without providing any direct answer to the questions under study (Snyder, 2019). The effect 

of social media on creating political awareness among the University level students in 

Bahawalpur City were studied through different perspectives including supporting and 

criticism as well. For this reason review of the literature gradually proceeded from general 

to specific as it began with the examination of articles and books based on the history and 

relationship of media and political awareness in university students as a whole and then 

progressed into the specific use of media for political reasons and by political activists in 
students of Bahawalpur of university level. 
 

 In present era political media serves as an innovative and latest medium to bring about 

development and change in the society. Social media has now become a tool to help the 

young generation of Pakistan in political awareness where they use various political media 

as a source to connect with the virtual community. In this way it assists Pakistani youth to 

become updated and well informed about all the happenings in the country and not only in 

their own country but political happenings in other countries as well. The generation of this 

era is referred to as the generation of cyber netizens their every move inclined toward 

technology and is internet based. Their everyday existence is surrounded with the virtual 

community that provides them an opportunity to remain engaged and learn the language of 

human spirit. As environment is changing with the passage of time technology has become 
a necessity for mankind so does the need of political awareness.  
 

 In our everyday life political media plays a significant role as it fulfills the need to 

belong. It alters the holistic arrangements of political attention in Pakistan and its citizens 

to shape their mental approach towards their way of extending intellectual capability to 

connect with each other through their cognitive and emotional means (Muzaffar, Chodhry, 

& Afzal, 2019). Three social media sites were declared as the medium for political 

awareness by Centre of European Studies which determines the engagement awareness 
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ratio among the users towards their individual personality with reference to their 

environment. These sites were Facebook, YouTube & Twitter (Reuter & Szakonyi, 2015).  
 

 A research was conducted to highlight and promote the unknown elements of Political 

media which help in the development of knowledge and understanding in tertiary level 

students. A survey was conducted out on one hundred participants that showed the highest 
usage for these three political awareness sites. Among them Facebook is the leading online 

community of internet and considered as the true representation of political media. Among 

many fascinating features activity on Facebook is based on community where users can 

create networks (Vitak, et al., 2011). Pages can be created by political activists or 

candidates to keep the users updated. Pakistan has high range of political media users. 

Among them approximately 40% are young adults aged 8 to 24 (Masiha, Habiba, Abbas, 

Saud, & Ariadi, 2018). 
 

 Similarly Twitter is micro blogging media which is free but internet based. In this 

service users can send a short message comprising of 40 words called “tweets” for 

communication purpose. Due to short messages political conversation and messaging is 

more prone to criticism and heat as no justification can be offered (Johnston, Chen, & 
Hauman, 2013). Still twitter is used for active political discussion and influences the voting 

behavior of users (Sandoval-Almazan & Gil-Garcia, 2013). 
 

 On the other side YouTube plate form is the world’s most prominent video service. It 

is a significant channel for parliamentary and regional election candidates. However as its 

main use is for entertainment therefore political awareness of university student is 

overshadowed by it (Sandoval-Almazan & Gil-Garcia, 2013). 
 

 In a case study of university of Gujrat it was demonstrated that students used mass 

media for political information and entertainment. Among many services Television was 

considered as the most used and reliable source for getting information about political 

happenings. As it is understood that media undoubtedly influences its target audiences 
directly. Mass media is a powerful tool to change the choice and opinion of its users 

according to it emphasis on a problem and henceforth alters the views of university students 

as well (Arshad, Sarah, & Ali, 2013). 
 

 Political talk shows on television also play an important role in influencing and 

providing information for youth. These shows are a common on news channels of TV 

where political candidates and activists are allowed to express their agenda and current 

happenings in the country. In a case study for the university students of Karachi it was 

found that political talk shows are necessary for promotion and distribution of news, 

knowledge, awareness and updated issues of political nature in the country (Yaseen, 

Mamdani, & Siddiqui, 2018). 
 

 At present any message can be sent to target audience and crowds gradually and bring 
about changes and alter inclinations. Crowds and masses are now becoming more definitive 

due to innovation introduced by mass media. This review paved the path for further 

thorough and thorough research. Various philosophers, thinkers, and professionals in the 

fields of social media and political awareness have attempted to explain, but their debate 

on "Social media and political awareness in Pakistan: A case study of young" was precise. 

Due to the importance of the proposed issue, a full-fledged research is required, since social 
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media is currently playing a large and vital role in raising political awareness among youth 

in order for them to become active members of a state. 

 

METHODOLOGY 
 

 This research has adopted a quantitative research method. A survey has been conducted 
to get the responses of the participants about the issue. Three public-sector universities, 

including Islamia University Bahawalpur, The Cholistan University, Bahawalpur, and 

Government Sadiq Women's College University, Bahawalpur, were selected to define the 

population of the study. Systematic random sampling has been used to draw a sample size 

of 300 out of the given population. The sample drawn comprised of mixed gender 

participants. A well designed questionnaire comprising of 25 questions has been used as 

the tool of the study. A 5 point Likert scale has been used. This scale has been based on 

agree, strongly agree, disagree, strongly disagree, and neutral.  

 

Sampling: University wise students 

University Male Female Total 

Islamia University of Bahawalpur 100 50 150 

The Cholistan University of Bahawalpur 100 50 150 

Government Sadiq Women College University Bahawalpur 00 100 100 

Total 200 200 400 

 

RESULTS AND FINDINGS 
 

 The information gathered from the university students was tallied in MS Excel and 

SPSS, and the results were analysed using percentages, averages, and t-tests.  
 

Table 1 

I use Social Media to Make Friends 

Statement Options Frequency Percentage Mean score Std. Dev 

I use social 

media to make 

friends 

SDA 11 2.8 

4.48 .989 

DA 14 3.5 

N 37 9.3 

SA 291 72.6 

A 47 11.8 

Total  400 100.0   

 

 Values in Table 1 show the responses of the participants of the survey for the given 

statement. About 2.8% strongly disagreed and 3.5% disagreed and 72.6 are strongly agreed 
and 11.8% agreed with the given statement. 
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Table 2 

I use social Media for Entertainment 

Statement Options Frequency Percentage Mean score Std. Dev 

I use social 

media for 
entertainment 

SDA 8 2.0 

3.83 .881 

DA 28 7.0 

N 64 16.0 

A 226 56.5 

SA 74 18.5 

Total  400 100.0   

 

 Findings in Table 2 show that 56.5% of agreed while 18.5% of the respondents strongly 

agreed with the statement. However total 9% of the respondents disagreed while 16% 

remained neutral in this regard. Mean score value of 3.83 show that majority of the 

participants expressed positive response towards the given statement.  

 

Table 3 

I use Social Media for Political Awareness 

Statement Options Frequency Percentage Mean score Std. Dev 

I use social 

media for 

political 

awareness 

SDA 26 6.5 

3.41 1.147 

DA 45 12.0 

N 158 39.5 

A 80 20.0 

SA 91 22.0 

Total  400 100.0   

 

 Findings given in Table 3 show the opinion of the university students with regards to 

the given statement. Maximum number of students i.e. agreed that they use social media 

for political awareness. 20% respondents agreed while 22% strongly agreed with the 

statement. However 12% disagreed, 6.5% strongly agreed with given statement. Similarly 

39.5% respondents remained neutral towards the issue.  

 

Table 4 

I use Social Media to Seek Information  

Statement Options Frequency Percentage Mean score Std. Dev 

I use social 

media to seek 

information 

SDA 48 12.0 

3.01 1.329 

DA 131 32.7 

N 67 16.8 

A 78 19.5 

SA 76 19.0 

Total  400 100.0   
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 Findings given in Table 4 show the opinion of the university students with regards to 

the given statement. Maximum number of students i.e. agreed that they use social media to 

seek information. Total 19.5% respondents agreed while 19% strongly agreed with the 

statement. However 32.7% disagreed while 12% strongly agreed with the given statement. 

Similarly 16.8% of the respondents remained neutral.  
 

Table 5 

My Source of Political Information is Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

My source of 

political 

information is 

social media 

SDA 96 24.0 

2.92 1.442 

DA 69 17.3 

N 81 20.1 

A 79 19.8 

SA 75 18.8 

Total  400 100.0   

 
 Findings given in table 5 show the opinion of the university students with regards to 

the given statement. Maximum number of students i.e. disagreed that their source of 

political information is social media. 24% respondents strongly disagreed while 17.3% 

disagreed with the statement. However 19.8% agreed and 18.8% strongly agreed with 

statement. Similarly 20.1% of the respondents neutral in this regard.  

 

Table 6 

I have Accessed Political Information on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I have 

accessed 

political 
information on 

social media 

SDA 51 12.8 

3.26 1.330 

DA 71 17.6 

N 94 23.5 

A 93 23.3 

SA 91 22.8 

Total  400 100.0   

 

 Findings in given Table 6 show that 22.8% of the respondents strongly agreed with the 

given statement, while 23.3% of the participants agreed. However total 17.6% of the 

respondents disagreed and 12.8% strongly disagreed while 23.5% remained neutral in this 

regard. Mean score value of 3.26 show that majority of the participants expressed positive 

response towards the given statement.  
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Table 7 

For Political information I always use social media  

Statement Options Frequency Percentage Mean score Std. Dev 

For political 

information I 
always use 

social media 

SDA 39 9.8 

3.17 1.184 

DA 79 19.8 

N 111 27.8 

A 116 29.0 

SA 55 13.6 

Total  400 100.0   

 

 Findings in Table 7 show that 29% of the respondents agreed the given statement while 

13.6% of the participants strongly agreed with the statement. However total 19.8% of the 

respondents disagreed while 9.8% participants strongly disagreed with the given statement. 

13.6% remained neutral in this regard. Mean score value of 3.17 show that majority of the 

participants expressed positive response towards the given statement.  
 

Table 8 

I Participate in Political Awareness Discussion on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I participate in 

political 
awareness 

discussion on 

social media 

SDA 81 20.3 

2.77 1.280 

DA 93 23.3 

N 112 28.0 

A 66 16.4 

SA 48 12.0 

Total  400 100.0   

 

 Findings in Table 8 show that 16.4% respondents agreed with the given statement while 

12% participants strongly agreed with the statement. However total 23.3% respondents 

disagreed while 20.3% participants strongly disagreed with the given statement. Similarly 

28% neutral in this regard.  
 

Table 9 

I Always Discuss Politics on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I always discuss 

politics on social 
media 

SDA 25 6.3 

3.74 1.114 

DA 38 9.5 

N 49 12.2 

A 192 48.0 

SA 96 24.0 

Total  400 100.0   
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 Findings in Table 9 show that 6.3% respondents agreed the given statement while 9.5% 

of the participants strongly agreed with the statement. However total 48% of the 

respondents disagreed while 24% participants strongly disagreed with given statement. 

Similarly 12.2% remained neutral regard this issue. The value of 3.74 for mean score show 

that most of the respondents expressed positive response towards the given statement.  
 

Table 10 

I Freely Express Myself while Discussing Politics on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I freely express 
myself while 

discussing 

politics on social 

media 

SDA 30 7.5 

3.38 1.113 

DA 33 8.3 

N 168 42.0 

A 92 23.0 

SA 77 19.2 

Total  400 100.0   
 

 Findings in Table 10 show that 23% of the respondents agreed the given statement 

while 19.2% participants strongly agreed. However total 8.3% of the participants disagreed 

while 7.5% respondents strongly disagreed with the given statement. 42% remained neutral 

in this regard. Mean score value of 3.38 show that majority of the participants expressed 

positive response towards the given statement.  
 

Table 11 

I Change My Views on Political after Exposure to Social Media Content 

Statement Options Frequency Percentage Mean score Std. Dev 

I freely express 

myself while 

discussing 

politics on 
social media 

SDA 34 8.5 

2.94 1.178 

DA 140 35.0 

N 88 22.0 

A 91 22.7 

SA 47 11.8 

Total  400 100.0   

 

 The values given in Table 11 show that 8.5% agreed with the given statement, while 

35% participants strongly agreed with the statement. However total 22.7% of the 
respondents disagreed while 11.8% participants strongly disagreed. 22% remained neutral 

in this regard.  
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Table 12 

I think that the Political Awareness on Social Media is Credible  

Statement Options Frequency Percentage Mean score Std. Dev 

I find it easier 

to make friends 

on social media 

than in real life 

SDA 107 26.8 

2.75 1.421 

DA 82 20.5 

N 81 20.2 

A 66 16.5 

SA 64 16.0 

Total  400 100.0   

 

 The values given in Table 12 show that 66% of the respondents agreed with the given 

statement while 64% of the participants strongly agreed with the statement. However total 

20.5% of the respondents disagreed while 26.8% participants strongly disagreed with the 

given statement. 20.2% remained neutral in this regard.  
 

Table 13 

I Follow Politicians on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I follow 

politicians on 

social media 

SDA 49 12.3 

3.19 1.281 

DA 79 19.8 

N 89 22.3 

A 112 28.0 

SA 71 17.8 

Total  400 100.0   

 

 The values given in Table 13 show that 28% of the respondents agreed the statement 

but 17.8% participants strongly agreed with the given statement. However total 19.8% of 

the respondents disagreed while 12.3% participants strongly disagreed about the given 

statement. 22.3% remained neutral in this regard.  

 

Table 14 

I Think that Social Media helps Citizens to Interact with Politicians  

Statement Options Frequency Percentage Mean score Std. Dev 

I think that 
social media 

helps citizens 

to interact with 

politicians 

SDA 49 12.1 

3.05 1.214 

DA 83 20.8 

N 121 30.3 

A 92 23.0 

SA 55 13.8 

Total  400 100.0   

 

 The findings given in Table 14 show that 23% participants agreed about the given 

statement while 13.8% of the participants strongly agreed the statement. However total 
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20.8% of the respondents disagreed while 12.1% participants strongly disagreed with the 

given statement. 30.3% remained neutral in this regard.  
 

Table 15 

I have been participating in Political Discussion while Commenting on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I have been 

participating in 

political discussion 

while commenting 

on social media 

SDA 60 15.0 

2.99 1.328 

DA 104 26.0 

N 86 21.5 

A 80 20.0 

SA 70 17.5 

Total  400 100.0   

 

 Results given in Table 15 show that 20% of the respondents agreed about the given 

statement but 17.5% of the respondents strongly agreed with the given statement. However 

total 26.0% of the respondents disagreed while 15.0% participants strongly disagreed with 

the given statement. 21.5% remained neutral about the statement.  
 

Table 16 

I have been participating in Political Discussion while Posting Political Content  

on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I have been 

participating in 

political discussions 

while commenting on 

social media 

SDA 94 23.5 

2.83 1.429 

DA 93 23.3 

N 74 18.5 

A 66 16.5 

SA 73 18.2 

Total  400 100.0   
 

 Results given in Table 16 show that 16.5% of the respondents agreed with the given 

statement while 18.2% of the participants strongly agreed with the given statement. 

However total 23.3% of the respondents disagreed while 23.5% participants strongly 

disagreed with the given statement. 18.5% remained neutral about the statement.  
 

Table 17 

I have been Involved in Online Political Protest on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I have been 

involved in 

online political 

protest on 

social media 

SDA 30 7.5 

3.46 1.121 

DA 53 13.2 

N 80 20.0 

A 179 44.8 

SA 58 14.5 

Total  400 100.0   
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 The results given in Table 17 show that 44.8% of the participants agreed with the given 

statement but 14.5% of the participants strongly agreed with the given statement. However 

total 13.2% of the respondents disagreed while 7.5% participants strongly disagreed the 

given statement. 20% remained neutral about the statement.  
 

Table 18 

I have Learnt more Political Awareness on Social Media  

Statement Options Frequency Percentage Mean score Std. Dev 

I have learnt 
more political 

awareness on 

social media 

SDA 24 6.0 

3.26 1.096 

DA 57 14.3 

N 181 45.3 

A 66 16.5 

SA 72 18.0 

Total  400 100.0   

 

 The results given in Table 18 show that 16.5% of the participants agreed with the given 

statement while 18% of the participants strongly agreed with the given statement. However 

total 14.3% of the respondents disagreed while 6% participants strongly disagreed with the 

given statement. 45.3% remained neutral about the statement.  
 

Table 19 

I Think Social Media has Increased Political Participation  

among the University Students  

Statement Options Frequency Percentage Mean score Std. Dev 

I think social media 

has increased 

political participation 

among the university 

students 

SDA 40 10.0 

2.90 1.197 

DA 141 35.2 

N 88 22.0 

A 83 20.8 

SA 48 12.0 

Total  400 100.0   

 

 The results given in Table 19 show that 20.8% participants agreed with the given 
statement while 12% of the respondents strongly agreed with the given statement. However 

total 35.2% of the respondents disagreed while 10% respondents strongly disagreed. On 
the other hand 22% remained neutral about the statement.  
 

  



Muafia Nargis et al. 65 

Table 20 

Social Media has Affected Political Knowledge of the University Students  

Statement Options Frequency Percentage Mean score Std. Dev 

Social media has 

affected political 
knowledge of the 

university students 

SDA 101 25.3 

2.90 1.444 

DA 66 16.5 

N 74 18.5 

A 90 22.5 

SA 69 17.3 

Total  400 100.0   

 

 The results given in Table 20 show that 22.5% respondents agreed, while 17.3% of the 

participants strongly agreed with the given statement. However total 16.5% respondents 
disagreed with the given statement while 25.3% participants strongly disagreed with the 

given statement. 18.5% remained neutral about the given statement.  
 

Table 21 

I Think that the Political Discussions among the University Students  

on Social Media are Issue Based 

Statement Options Frequency Percentage Mean score Std. Dev 

I think that the political 
discussions among the 

university students on 
social media are issue 

based 

SDA 58 14.5 

2.97 1.225 

DA 87 21.5 

N 110 27.5 

A 100 25.0 

SA 45 11.5 

Total  400 100.0   

 

 The results given in Table 21 show that 25% of the respondents agreed with the given 
statement while 11.5% of the participants strongly agreed with the given statement. 

However total 21.5% of the respondents disagreed with the statement while 14.5% 
participants strongly disagreed with the given statement. 27.5% remained neutral about the 

given statement.  
 

Table 22 

I Think that the University Student’s are using Social Media Effectively  

to Engage in Political Activities  

Statement Options Frequency Percentage Mean score Std. Dev 

I think that the university 

students are using social 

media effectively to engage 
in political activities 

SDA 44 11.0 

3.08 1.200 

DA 82 20.5 

N 129 32.3 

A 87 21.8 

SA 58 14.5 

Total  400 100.0   
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 Table 22 shows the responses of the participants regarding mentioned statement. 21.8% 

of them responses came under agreed category and 14.5% for strongly agreed, while total 

20.5% appeared to be disagreed and strongly disagreed in the given situation. However 

total 32.3% remained neutral. 
 

Table 23 

I Think Political Parties Use Social Media to Gain Political Support  

from the University Students 

Statement Options Frequency Percentage Mean score Std. Dev 

I think political parties 

use social media to gain 

political support from 

the university students 

SDA 71 17.8 

2.94 1.319 

DA 84 21.0 

N 109 27.2 

A 72 18.0 

SA 64 16.0 

Total  400 100.0   

 

 Table 23 shows the responses of the participants regarding mentioned statement. 18% 

of them responses came under agreed category and 16% for strongly agreed, while total 

21% appeared to be disagreed and strongly disagreed in the given situation. However total 

27.2% remained neutral. 
 

Table 24 

I Think Political Parties Use Social Media to get Potential Voters  

Statement Options Frequency Percentage Mean score Std. Dev 

I think political 

parties use social 

media to gain political 

support from the 

university students 

SDA 49 28.5 

3.01 1.288 

DA 114 23.0 

N 92 19.1 

A 76 18.0 

SA 69 17.4 

Total  400 100.0   

 

 Table 24 shows the responses of the participants regarding mentioned statement. 18% 

of them responses came under agreed category and 17.4% for strongly agreed, while total 

51.5% appeared to be disagreed and strongly disagreed in the given situation. However 

total 19.1% remained neutral. 
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Table 25 

Social Media has Changed the Way of Potential Communication  

between Voters and the Politicians  

Statement Options Frequency Percentage Mean score Std. Dev 

I think political parties 

use social media to gain 

political support from 

the university students 

SDA 46 11.5 

3.27 1.280 

DA 63 15.8 

N 113 28.3 

A 92 23.0 

SA 86 21.5 

Total  400 100.0   

 

 The results given in table 25 show that 23.0% respondents agreed about the given 

statement but 21.5% participants strongly agreed with the given statement. However total 
15.8% of the respondents disagreed but 11.5% participants strongly disagreed about the 

given statement. 28.3% remained neutral about the statement.  

 

CONCLUSION 
 

 During the last few decades, social media has transformed the means of 

communication. Rural and urban areas of Pakistan have equally been affected by this trend 

of new media. This study has conducted a survey method to investigate the impact of social 

media consumption on the political participations of university student in Bahawalpur. 

Findings of the survey conducted on the students of three public sector universities in 

Bahawalpur reveal that most of the students agreed that social media is the source of 

creating political awareness among them. Moreover, the majority of the students also 
agreed that they use social media to take part in political discussion. Therefore, this study 

concludes that social media usage is the major source of creating political awareness and 

increasing political participation between the university students in Bahawalpur.  
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