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ABSTRACT 
 

 Information acquiring and political participation have traditionally been dependent on 

news seeking activities on traditional media however, the rise and popularity of Facebook 

in recent years have created new chances for individuals to become aware about public 

events and political affairs not only in urban but rural areas as well. Previous researches 

explored the use of Facebook in political participation in urban areas of Pakistan whereas 

very limited literature have been found on semi urban areas of Pakistan. This study was 

conducted to explore the role of Facebook in online and offline political participation of 

youth in semi urban area of Pakistan. The researcher conducted survey from Sargodha 

and collect the data from 604 respondents. Data was analysed through SPSS software. 

The findings revealed that respondents used Facebook to get information about politics 

and they also participate in online political activities through Facebook. In addition, 

political information acquiring through Facebook lead respondents to participate in 

offline political activities. This study may add new insights into the field of political 

communication by adding a third dimension based on political participation from semi 

urban areas besides urban and rural areas. 
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INTRODUCTION 
 

 Political actors have used the Internet to attract potential supporters since the rapid 

advancement in technology in the late 1990s and early 2000s. It has been used as a 

resource for electoral systems and reaching out to voters by making campaigns more 

comprehensive and providing people with more convenient means to communicate with 
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one another (Mitra, 2001). Initially, the Internet was just used to raise public awareness 

through various websites, serving as a one-way contact channel for political candidates. 

However, emerging media systems have altered two-way exchange patterns of sharing 

information and ideas. About the fact that, it took many election cycles for the Internet to 

gather momentum for political use (Emruli & Baa, 2011). 
 

 Digital technologies are new social technologies focused on web 2.0. It is a medium 

that helps users to collaborate, chat, and form social connections electronically when 

using the internet (Nasrullah, 2015). Politicians have used social networking sites like 

Facebook, Twitter, and YouTube to reach out to voters and the country's computer-

literate millennials. Today's youth use social media to collect information about political 

events and then respond well to it. In this sense, Facebook is one of the most popular 

social networks on the internet (Ahuja & Alavi, 2018). While using Facebook people can 

share their thoughts, images, and views. People like and share posts that show their 

interests, interest, or support for a specific topic. Online debates are open to the public. 

Users upload images, videos, and comments and they create Facebook groups. These 

features demonstrate that Facebook users have a wide range of online engagement 

features. Furthermore, by making their content available, they will improve interaction 

and audience for it. In this context, it has been noted that Facebook has become a 

successful source of communication, publicity, and participation among politicians, 

leaders, lawmakers, and government officials (Vitak et al., 2011). 
 

 The first time Facebook users participated in politics during the 2008 presidential 

election in the United States. As a result, this culture of political engagement through 

smart technologies has grown in popularity around the world. The Arab Spring's use of 

social media increased its political presence. In Pakistan, the 2013 general election 

campaign was the first major electoral initiative in which social media was used as a 

means of communication and political campaigning. In this regard, the young 

community, in particular, took part in this recent movement (Gottfried, J., Bartnel, M., 

Searer, E., & Mitchell, A. 2016). 
 

 Pakistan is one of the most densely populated countries in the world, with a shift in 

the demographic situation and, with a majority of the population (64%) under the age of 

30 years out of which there are 25 million young voters (Sathar, Kamran, Sadiq & 

Hussain 2016). According to recent studies, the involvement of youth in elections is more 

prominent than ever before in the May 2013 general elections (Ahmad, Alvi & Ittefaq 

2019). In this entire process, youth were most enthusiastic and determined about the 

elections. Social media introduced a new trend in the politics of Pakistan. About 40 

million young Pakistanis voted for the first time. The 2013 general elections marked 

massive voter turnout because of the election campaigns in media and especially in social 

media (Siddiqui & Sohail, 2013). Furthermore, Adeney (2017) investigated how, for the 

first time in Pakistan, a peaceful civilian transfer of power was achieved by the holding of 

general elections five years later. The election campaign on Facebook in 2013 was huge. 

According to UNPF (2017) over 63 percent of Pakistan's population is under the age of 

thirty-three. As a result, there are a lot of young people who can influence the political 

environment.The frequent involvement of young people in political parties has opened up 

new opportunities for politics (Bassoli & Monticelli, 2018). Political stability and the 

improvement of democratic values are in the nation's best interests, and youth 
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engagement in this transition is critical. So this, The research focused on Pakistani youth 

aged 18 to 29, with the aim of better understanding their perspectives, desires, and main 

concerns about the country's current political situation and future. 

 

OBJECTIVE OF THE STUDY 
 

• To find out the association between Facebook and political participation among 

youth 

• To find out whether relationship between Facebook and political participation is 

differentiated on the basis of gender  

 

LITERATURE REVIEW 
 

 Political change in this era of digital media is measured not just by the quality of 

information, but also by the quantity of information. Politicians who do not keep up with 

the social media hype will be left behind (Wassaw, 2013). Considering the success of 

social networking sites, politician use them to communicate with a vast number of people 

in a timely and cost-effective way. These websites have made political contact easier for 

parties that have been having difficulty reaching out to prospective voters. Similarly, 

Using Facebook in the voting process expanded the independent space, allowing formerly 

marginalized segment of the society to participate in the political process (Javuru, 2013). 

Political participation is characterized as participation of citizens in events that have the 

potential to affect political outcomes such as government organization, policies, and 

politicians (Norris, 2001; Salman & Saad, 2015). This could involve several ways, 

including voting for presidential elections or members of parliament, fundraising for 

candidates, joining protest, rallies, and procession, holdings parties local office, political 

parties, attending election campaigns, and demonstrating against government policies and 

decisions in form of formal and informal discussion. People who participate in such 

activities are likely to believe that their actions can influence political decision-makers 

(Weitz-Shapiro & Winters, 2008). Furthermore, the Internet has made it possible for 

people to engage in online political practices such as sending messages to politicians or 

government officials by email or social media, making contributions to specific 

campaigns by posting, sharing and commenting, visiting social media pages of different 

political parties, posting campaign advertisements on social media, reading and 

criticizing policies and agendas of political actors or parties (Shah et al., 2005; Vitak  

et al., 2009). Similarly, Krueger (2006) defines Political participation is a set of activities 

to influence political process such as government officials, polices or action. Citizens try 

to influence political process directly or indirectly. For example, individuals can directly 

take part in political process physically such as casting vote, joining political gatherings 

or rallies and protesting against any government action (Boulianne, 2015). They can also 

take part indirectly by influencing others to take part in political process through 

discussion (Kenski & Stroad, 2006). Vissers and Stolle, (2014) differentiate offline 

participation form online participation so, citizens can participate in several activities on 

social media tools such as commenting post or video, reacting on political contents, 

sharing contents with friends and interacted through messages etc (Vitak, Zube, Smock, 

Carr, Ellison, & Lampe 2011). 
 



Emerging Trends in Politics: Social Media and Political Participation of Youth 248 

 Social media sites have been used by the general public to get news about politics, 

and learn about political candidates' agendas. For example, social networking sites were 

used by 35% of Americans (aged 18–29) to get information about the 2016 presidential 

elections (Gottfried et al., 2016). Previous research argued that Social media use for 

information seeking encourage online and offline political participation for example 

Conroy, Feezell, and Guerrero, (2012) conducted a study on Facebook and political 

engagement and concluded that people acquiring information through Facebook that 

leads them to participate in political activities. Similarly, Vitak et al. (2011) explored that 

social media activate online and offline political activities among individuals. Hence, in 

different part of the word, social media has become essential tool for participating in 

politics such as United States, Australia and united Kingdome (Vromen, Loader, Xenos, 

& Bailo, 2016). Agrowing number of politicians in Finland (Strandberg, 2013), 

Scandinavia (Larsson & Moe, 2012), the Great Britain (Lilleker & Jackson, 2010), 

Norway (Enli & Skogerb, 2013), Europe (Vaccar, Valeriani, Barberá, Bonneau, Jost, 

Nagler & Tucker, 2013), Asia and Pakistan (Ravi & Vasundara, 2015) have used 

Facebook in their general election campaigns to mobilize the public (Khushi & Ilyas, 

2013). Singapore is another example where, due to a closely controlled conventional 

media landscape, the general public and political actors in Singapore have shifted their 

actions toward social media (Skoric & Poor, 2012). 
 

 In recent years, young people and the general public have become more aware about 

political scenario. Political candidates have recognized the importance of using social 

media to inform and persuade the general public, including young people (Riaz, 2010). 

According to Latif (2013), political parties in Pakistan used Facebook extensively during 

the 2013 General Election, especially, Pakistan Tehreek Insaf, Pakistan Muslim League 

Nawaz, and the Mutahida Qoumi Movement. So, Facebook and Twitter, played key role 

in engaging youth in political process in Pakistan. Now anyone could find and like the 

official accounts of all major political parties or politicians on Facebook, and not just 

political leaders, but also the general public, could engage with political parties and their 

leaders. This highly used social media platform encouraged young people to vote in the 

2013 general election (Latif, 2013). 
 

 According to Kaleemullah (2016), Facebook is the most meaningful medium to 

participate in politics. According to the young people, Facebook is a better platform for 

expressing political opinions and discussions. Similarly, Masiha, Habiba, Abbas, Saud 

and Ariadi (2018) conducted research on use of Facebook among Pakistani youths and its 

effect on political participation. Researchers concluded that, there is a strong positive 

association between using Facebook and youth political Participation. People use 

Facebook to participate in online discussions on politics, and this online political activity 

contributes to offline political participation. Similarly, different researches explored the 

role of social media in political participation in Pakistan for example; Riaz (2010) 

conducted research on use of new media and explored that Pakistani citizen use new 

media to participate in political activities. Moreover Zaheer (2016) provide strong notion 

to this evidence that individuals use social media for information acquiring that further 

activate political participation.  
 

 According to UNDP (2018) the youth accounts for 46% of the overall registered 

voters in Pakistan and can better engage in improving the political situation. These 
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attributes mean that eventual involvement was enhanced by social media compared to 

other platforms such as newsletters, text messages, and advertising. This research tries to 

explore contemporary issues by keeping in view that a growing body of literature 

explored the role of social media in youth’s political participation, but the majority data 

depicts the politics of young citizens, that cannot be generalized on the semi-urban youth 

of Pakistan. Therefore, the researcher study was conducted from semi urban area of 

Pakistan, so that novel understandings could be brought forward in the perspective of use 

of Facebook by youth in politics. This is Important to explore because civic participation 

on political activities specially youth is important to strengthen democracy in Pakistan. 

 

HYPOTHESIS 
 

1. There is positive relationship between political information acquiring through 

Facebook and online political participation  

2. There is significant relationship between social media political information 

acquiring through Facebook and offline political participation 

3. There is significant relationship between online and offline political participation  

 

THEORETICAL FRAME WORK 
 

 According to (Quin 2008) people consume goal-oriented media contents that better 

meet their needs similarly, to meet their political information needs, they expose 

themselves to political contents of media and those who pay more attention to political 

contents on media the more the perform different political activities (Qin, 2008). People 

also use Facebook to meet the specific objectives. Facebook is also used to meet the 

needs in and expressing their opinions on political matters. The use of Facebook and 

political participation among young people are also motivated by the satisfaction of needs 

(Joinson, 2008). Slot and Frissen (2008) investigated how new aspects of media 

consumption have emerged in the social media age, where people can not only consume 

media, but also make, promote, distribute, and participate in online communication. Most 

of this makes the Internet, particularly social media, more intuitive than traditional media. 

These characteristics of social media have paved the way for future opportunities to 

investigate the notion of uses and gratification. Since users of Facebook are active and 

intentional searchers of certain political contents, the Uses and Gratification theory was 

chosen as one of the theoretical frameworks for this research. Because, people have their 

own choice to select and apply creativity in ways that best fit their goals. Following that, 

they, as media users, are active rather than passive individuals.  
 

 Furthermore, the researcher used the O-S-O-R communication mediation model, 

which is described by Lee (2017) as “an empirically effective and theoretically directed 

mechanism of communication effects.” It is a coherent framework that integrates 

motivation, information, and expression. It is argued that news viewing and political 

debate, whether traditional or online, channel demographic, dispositional, and contextual 

effects on public and political participation.” According to the communication paradigm, 

media encourages certain types of communication, including political contact, which 

contributes to pessimism (Shah et al., 2005; Shah et al., 2007). Political engagement is 

also affected by a variety of structural, socioeconomic, and psychological aspect 

influences, according to Chan, Wu, Hao, Xi and Jin (2012). As a result, it's likely that 
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disparate interactions affect communication, which then influences political thought and 

action. Initial orientations (first O) allow people to pay attention to stimulus (S), while 

separate orientations (second O) affect what happens between stimuli (S) and potential 

responses (R). The association between political knowledge acquisition, online political 

participation, and offline political participation has been investigated using this model. 

The theoretical foundation for communication impact is provided by the communication 

mediation model. According to this model, exposure of political contents promotes 

political information acquiring, which leads to interpersonal political exchanges among 

respondents. Users' willingness to engage in political activities such as online and offline 

voting is influenced by their exposure to political contents for the purpose of acquiring 

information. 

 

METHODOLOGY 
 

Participants and Procedure 

 This research focused on the relationship of Facebook and political participation 

among youth from semi-urban area. The quantitative research design was used to test the 

relationship between the variables. A survey was conducted from the youth aging 18-30 

years of Sargodha city. The rationale behind the age group was the majority of the 

population fall under the age 30 years (UNDP, 2018). Due to ease in data collection the 

researcher focused only on Satellite Town Sargodha city. A complete sampling frame of 

houses of satellite town was established comprising around 6834 houses. Further 

systematic random sampling was carried out to take every 10th house from the population. 

The final sample was comprised of 684 houses. During the physical survey it was 

revealed that 91 houses out of 684 were vacant. Therefore, the houses data reduced to 

652. The researcher excluded 47 houses from sample which were not having any youth 

member and the data was acquired from youth respondents of 604 houses. The entire data 

collection took one month from 15th march till 2nd week of April 2021. 

 

ANALYSIS AND RESULTS 
 

 SPSS-25 was used to test the variables, and statistical results were compared using 

frequency, ratio, bivariate analysis. The study's findings and interpretation are discussed 

in the following section. 

 

Table 1 

Descriptive Statistics 

 POL_INF_AQ OFF_PAR Online PAR 

N 
Valid 604 604 604 

Missing 0 0 0 

Mean 3.4813 3.7210 3.8026 

Median 3.5000 3.8750 3.9167 

Std. Deviation 1.03978 .89757 .84371 

Minimum 1.00 1.00 1.00 

Maximum 5.00 5.00 5.00 
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 Table 1 shows the descriptive statistics of the independent and dependent variable 

which reveals Political Information Acquiring (POL_INF_AQ) (N = 604, mean  

value = 3.42, Std. value = 1.50, and minimum range = 1 and maximum range = 5). 

Similarly, Offline line political participation value are (N= 604, mean value= 3.72,  

Std. value = .89, and minimum range = 1 and maximum range = 5) and Online political 

participation descriptive statistics are (N = 604, mean value= 3.80, Std. value = .84, and 

minimum range = 1 and maximum range = 5). 

 

Table 2 

Reliability Analysis 

Variables Cronbach's Alpha N of Items 

POL_INF_AQ .786 4 

ONLINE_PAR .916 12 

OFF_PAR .884 10 

 

 Table 2 shows the reliability analysis of the measured scales. Political information 

acquiring scale was consisted of four items (i.e., obtaining political information from 

Facebook) and Cronbach's Alpha value is .789 (POL_INF_AQα = .789). Online political 

participation was consisted of 12 question items and Cronbach's Alpha value is .916 

((ONLINE_PAR α = .916). Similarly, online political participation was consisted of 10 

question items and Cronbach's Alpha value is .884 (OFF_PARα = .884). These results 

shows that all scales were reliable to measure the specific variable. 

 

Table 3 

Correlation 

  POL_INF_AQ 

ONLINE_PAR 
Pearson Correlation .727** 

Sig. (2-tailed) .000 

   **. Correlation is significant at the 0.01 level (2-tailed). 

 

 Table 3 shows the Pearson correlation analysis. Results reveal that there is a 

significant and strong positive correlation between political information acquiring by 

Facebook and online political participation (r = .727 p value= 0.00 < 0.01). Hence, H1 of 

the study is accepted. These result show that user use social media tool specially 

Facebook t participate in different political activities such as watching sharing and 

commenting on different political contents and they also discuss different political issue 

on Facebook. These findings supported the framework of the communication mediation 

model (O-S-O-R), which states that sensitivity to political information contributes to 

internal political exchanges and conversations, as well as suggestions to engage in 

political action such as online political involvement. Similarly, Ekström, Olsson and 

Shehata (2014), examined that people use social media for gaining political information. 

Furthermore, these findings demonstrate the importance of Facebook as a recent function 

of one of the most common social media websites, namely Facebook, which has played a 

significant role in involving respondents in political activities (Ahmad, Alvi & Ittefaq, 

2019; Masiha et al. 2018; Vitak et al., 2011; Conroy et al. 2012; Vesnic, 2012). 
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Table 4 

Correlation 

  POL_INF_AQ 

OFf_PAR 
Pearson Correlation .607** 

Sig. (2-tailed) .000 

   **. Correlation is significant at the 0.01 level (2-tailed). 

 

 Above table shows that there is strong and significant correlation between political 

information acquiring and offline political participation (r = .607 p value = 0.00 < 0.01). 

Hence, H2 of the study is accepted. According to these results it may claim that users of 

Facebook acquire political information to participate in offline political activities. They 

perform different kind of physical activities such as they attend different rallies, 

procession, gathering and discuss political events or issues with their friends and family 

members. They also voluntarily work for different political parties and leaders. Thus, it is 

proved that Facebook is essential tool to mobilize the youth in different political 

activities. Similarly, Shah et al. (2007) investigated the political debate on social media 

impact the political engagement and participation which further give strength the notion 

of communication meditation model. 

 

Table 5 

Correlation 

  OFf_PAR 

ONLINE_PAR 
Pearson Correlation .777** 

Sig. (2-tailed) .000 

   **. Correlation is significant at the 0.01 level (2-tailed). 

 

 Table 5 examines the relationship between online and offline participation. In order to 

test the hypothesis H3 Pearson correlation was applied and result showed that there is 

significant positive correlation between online and offline political participation (r = .777 

p value= 0.00 < 0.01). According to these results H3 of the study is accepted. It describes 

that Facebook encourages youth to participate in political activities. This seems to be 

more significant because, Facebook is the most popular online social networking site in 

Pakistan, with 92 percent of the internet users accessing the internet using the site. 

Furthermore, these results are in line with previous research (Masiha et al., 2018; 

Gottfried et al., 2016), but they refute Carlisle (2013), who found that political 

engagement on Facebook predicts low political involvement. 

 

DISCUSSIONS 
 

 In Pakistan, major political parties such as Pakistan Tehreek-e-Insaf, Pakistan Muslim 

League Nawaz, Pakistan People Party, and Mutahida Qoumi Movement use Facebook in 

their election campaign to mobilize their voters which provided a new opportunity to 

empirically explore the relationship between Facebook and the essence of youth political 

engagement. The aim of this study was to determine the degree to which Pakistani youth 

use Facebook to obtain political information, as well as their online political activity and 

offline involvement. 
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 In terms of the first goal, the researcher discovered that the majority of respondents 

depend on Facebook for political contents. Politicians used the tool to actively engage 

voters' interest and participation, as this Facebook feature gives people the idea that they 

are participating in processions, marches, and other events, even though they are seated. 

Facebook has greatly enhanced the electoral experience of both lawmakers and voters. 

On the basis of this pattern, it may be suggested that using Facebook raises respondents' 

political participation and makes them a part of the political process. Similarly, Masiha  

et al. (2018), Vitak et al. (2011), and Conroy et al. (2012) concluded that social 

networking networks played an important role in energizing young individuals to 

participate in online political activities. 
 

 Furthermore, the researcher discovered that respondents' online political engagement 

is strongly linked to their offline political participation. In order to engage in 

conventional political activities, respondents depend on Facebook. According to these 

findings, researchers may conclude that Facebook is a useful method to engage youth in 

the democratic process. Kugelman (2012), Sajid (2015), Kaleemullah (2016), and Masiha 

et al. (2018) all found that social networking has the ability to activate youth in political 

participation.  
 

 In conclusion, the results of this study reinforce the notion that Facebook is a valuable 

platform in political engagement. It's still the most popular medium among teenagers. It 

may be suggested that the former pattern of youth cynicism has reversed, as Pakistan's 

youth are no longer an apathetic political segment. This function increased their civic 

engagement and experiences. Finally, the fact that the research was limited to Facebook 

is a limitation in and of itself because there are other social media platforms such as 

twitter, YouTube, and Instagram that are used by youth. 
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